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ARE YOU GIVING YOUR BOOK 
MANUSCRIPT A FAIR CHANCE? 


OU HAVE WRITTEN a book and you want it to succeed, but 
perhaps you are aware that it should have professional editing 
before you submit it to a publisher. How do you know that 
the revisionist you consult knows more about arranging a book than 
you do? You can be your own judge by checking these three points: 


1 — Ask for the titles of books he has written. 


2—Find out whether he holds membership in The Authors League 
of America, which admits accomplished writers only. 


§ — Get the names of a few of his published clients. 


I ask no one to take me for granted. When you get my free folder “Literary 
Help” it will tell you who I am, what I have written and what I offer you. Whether 
your manuscript requires corrective criticism, professional editing or complete revision, 
I am prepared to give the special aid it needs. Write for my circular—it tells how we 
get started. 


Get your copy of INTERVIEWS BY ARRANGEMENT ONLY. 


Direct f 
CHARLES CARSON, Literary Consultant 


25c coin. 601 So. Vermont Ave., Los Angeles 5, Calif. 


Wels OPPORTONIUY 
OW 


You will become a selling writer if | take you in my limited group of 
writers, or it won't cost you a penny! 


lf you have tried “systems,” “‘plans,’’ ‘‘courses,”’ etc., without suc- 
cess, write for my pamphlet which gives details of this unique offer. 


One hitherto unpublished writer, working under my supervision, 
SOLD MORE THAN 100 STORIES within a four-month period. Here is a 
record no other teacher, school, or agency can approach. 


Send for the pamphlet today! It is FREE and puts you under no 
obligation. 


GEORGE KELTON 


Malibu 1, 
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Here’s How Palmer 
Students Are Doing 


How Does Your Own Success 
Compare With These? 


Post Writer Praises Pa'mer 
“Be assured that my sale of a story 
to Saturday Evening Post will make 
© no difference in my attitude toward 
© studying your course—except, if pos- 
© sible, to make me work harder. I 
have already benefited from the Pal- 
mer course.”—J. Graham Doar, Gear- 
hart, Ore. 


New Writer Succeeds 

“After only six lessons I sold my 
first article, then re-wrote it and sold 
it to another publication, and recent. 
ly adapted it for a third. Thanks two 
Palmer for help and encouragement.” 
~—E. N. Halburnt, Knoxville, Tenn. 


Two Sales Bring $255 

“Before completing the course I 
sold two stories: one for $110, the 
other for $145. They were punched 
out on a borrowed typewriter, a two- 
bit dictionary on one side, the Pal- 
mer lessons on the other. When the 
going got tough, I turned to the les- 
sons. The answer was there. Luck? 
Plenty of it. But with Palmer's help 
I know I'll be lucky again.”—Adam 
B. Aretz, Tarentum, Pa. 


FREE Lesson Shows How 
You Learn at Home 


So you can see for yourself how interesting, how helpful 
Palmer Training may be to you, we make this generous free 
offer to send you: 

(A) Sample lesson of our proven home-study course, with 
(B) pact writing assignments showing how you “learn 
ng; 


(C) helee answers showing how professional writers actual- 

ly do the work; 

(D) Vlasetromed 40-page book “The Art of Writing Salable 
Stories’ describing opportunities for writers; ‘ails of 
our complete instruction by our go of professional 
writers; and famous au' ind gradu- 
ates say about Palmer Training. - 

opportunity to without or obli- 

gation, ‘almer home s' traini os a 

writer, Send today. 


Palmer Institute of Authorship 
Established 1917 


its a 


Member, National Home Study Council 
1680 N. Sycamore, Desk G-101 
Hollywood 28, Celifornia 


Institute of Authorship 
Sycamore 
lywood 28, Calif., Desk G-101 


Please send me free sample lesson and book, “The 
Art of Writing Salable Stories,” explaining the unique 
features of your training. This request is confidential 
and no salesman will call. 

Mr. ) 
Miss) 


Address 
City 


| 
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22 
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FREE | 
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WHAT SELLS 
A STORY ? 


INTEREST is the FIRST—and the LAST re 
quirement. 

EVERY STORY that sells must first of all in- 
terest the readers and editors. Then it must be 
of interest to the reading public. 

A SUCCESSFUL story appeals to one or more 
of these reader-interests: sentiment, the sense of 
adventure, the sense of humor, the y.,actical sense 
of getting ahead, gaining a livelihood. 

If a story is sufficiently interesting to a iarge 
number of readers it will sell before citer stories 
that are more profound, more artistic, better writ- 
ten but less interesting. The established profes- 
sional writer knows this very well. 

SUCCESS in the writing game, as in all other 
games, is not for the player who allows himself 
to be discouraged 


CRITICISM AND SALES SERVICE TERMS: 
$3.00 for each manuscript not exceeding 2,000 
words; and seventy-five cents for each additional 
thousand words (or fraction) thereafter. 
The fee for “short-short storics” of a thousand 
words or so is $3.00 each. 
Special Terms for Long Manuscripts: 
Manuscripts of 25,000 to 35,000 words $20.00 
“35,000 to 50.00 words 25.00 
0,000 to 75,000 words 30 00 


75,000 to 100,000 words ——_. 35.00 
‘100,000 to 125,000 words _. 40.00 
‘Over 125,000 words as 50.00 


: If you are really sincere in your desire to win 
iterary success, write for the 44-page booklet, “THE 
RUTH ABOUT LITERARY ASSISTANCE,” which 
is Fr ZE ON REQUEST. It gives details of how the 
D'Orsay Service works with writers, and contains 
Wilal information, not obtainable elsewhere, designed 
Yo protect your pocketbook. 
— It describes, too, the CRITICISM AND SALES 
SERVICE, and the PROFESSIONAL COLLABORA- 
‘TION SERVICE, which you should investigate if you 
peally want to learn the “tricks of the trade" so 
ecessary to success. The terms are surprisingly iow 
nd convenient. 


Ghost Writing . . . Typing Service 
Research . . . Revision 
Authoritative Help Within The Reach Of All 
@ PLOTCARDS — The Perfect Plotting 
1 Device 
A deck of cards which supplies plot synopses of at 
Wcast 150 words each—and supplies them FOREVER 
“AND WITHOUT LIMIT. No two plots can be alike 
Yand nothing could be simpler to operate. You simply 
deal out a hand to yourself, and you have a COM- 
PLETE WORKABLE PRACTICAL PLOT, READY 
FOR USE, not merely a disconnected skeleton out- 
line, a setting or a jumble of words or sentences. 


Beware of imitations PRICE $1.00 


KENNETH E. D’ORSAY 
LITERARY AGENT & CRITIC 
Topanga 2, Calif. 


I introduce 
a new editor 


By ALAN SWALLOW 


i Becmerneg is big news this month. Author & Jour- 
nalist has a new editor! The group which has 
directed the magazine for the past 22 months has 
sold the magazine to Nelson Antrim Crawford, 
who now takes over as both editor and publisher. 

I am glad that Mr. Crawford succeeds to the 
editorship—and that I have the privilege of intro- 
ducing him to you. For something like 20 years 
he has represented to me the finest qualities of 
responsible editing. 

The time that I first knew of Nelson Antrim 
Crawford is still vivid to me. Twenty years ago 
last summer, between two of my high school years. 
I had a job running a filling station in Gardiner, 
Mont., the north entrance to Yellowstone Park. 
The hours were long. I remember that I worked 
from six in the morning to eight at night for $65 
per month, plus room and board, and I was a 
proud, high-paid youngster! In the brief periods 
typical of tourist trade, I would sit on a box in 
front of the station and read dozens and dozens 
of the Little Blue Books published by the late 
E. Haldeman-Julius. Those five-cent books were 
truly a poor man’s library! 

Among the books I bought, 20 at a time for a 
dollar, were a number edited and prepared by 
Nelson Antrim Crawford. I remember that he did 
editions of the Romantic poets for the series, and 
a volume of contemporary poetry. These small 
volumes provided a background for the interest 
in literature and writing which I was then devel- 
oping. It was the same summer that I first started 
to write verse myself. In the way one associates 
many events important in his own development, 
I link together that summer, the Haldeman-Julius 
Little Blue Books, and an editor, Nelson Antrim 
Crawford, in a special hierarchy of personal help 
to me. 

Very shortly, I associated Mr. Crawford with the 
editorship of Household, indeed a “household” 
magazine in all the rural and small-town homes 
I knew. I watched his work there and found he 
edited one of the most interesting popular maga- 
zines ever published. 


N the mid-thirties, when I wasa member of the 

debating squad at the University of Wyoming 
I was sent to a mock legislature held in the capitol 
at Topeka. One morning I got away from the 
sessions and called upon Mr. Crawford at the 
Capper offices. I found a most affable, human 
person, more than willing to talk with a beginning 
writer. 

Now Mr. Crawford has resigned his editorship 
of Household and purchased what we think is the 
best of the writers’ magazines, A&J. I can’t think 
of a happier choice than to have this magazine 
and Mr. Crawford together. 

Mr. Crawford combines, to my mind, those 
qualities which make the best editor for a writers’ 
magazine. I have already mentioned my personal 
experience in finding him pleasant, affable, and 
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human. He has a sincere and deep interest in 
the beginning writer as well as the professional 
writer. As editor of Household, he was found by 
hundreds to be a good editor for the professional 
author, but also especially receptive to new writers. 
I know that he counts as one of his stars—deserved- 
ly so—the fact the Household was the first maga- 
zine of mass circulation to publish Jesse Stuart. 
He also introduced a number of other young 
writers to a national audience. 

With these qualities, Mr. Crawford combines 
sound literary taste with practical experience of 
long duration in the literary marketplace. 


qOEREATS most important of all, his personal ex- 
periences in the writing field have been excep- 
tionally varied. I have felt that this was particu- 
larly advantageous for an editor of a writers’ 
magazine since he, for the sake of his readers, 
needs knowledge and experience in almost every 
writing field, both as editor and as writer. And 
Mr. Crawford certainly has that knowledge and 
experience. 

First of all, as an editor Mr. Crawford served 
as chief of Household for 22 years. Before that he 
was director of information for the Department of 
Agriculture, where he had charge of the radio 
and press services and also of the publications of 
that active department. He has done daily news- 
paper work and editing. He served as an associate 
editor of the famous “little” magazine, the Mid- 
land, as editor for a time of the Kansas Church- 
man, and as editorial writer for Farm and Fireside 
He also did editorial work for the Encyclopaedia 
Brittanica and contributed to it and other refer 
ence works. 

Mr. Crawford has an active interest in educa- 
tion, having been at one time head of the Depart- 
ment of Journalism at Kansas State College, and 
being still a frequent lecturer before college 
audiences and writing groups. 

As a writer, he has had experience of similar 
variety and distinction. He has contributed arti- 
cles to many outstanding magazines, including 
the Reader’s Digest, Coronet, the American, Look, 
and the American Mercury (especially in the Mev- 
cury’s famous days under H. L. Mencken) . He has 
also written for such journals as the Psychoanalytic 
Review. 

His books are numerous and_of many kinds. 
I have mentioned his many editorial jobs on Little 
Blue Books. He has published two novels, 4 Man 
of Learning and Unhappy Wind. His book of 
poems appeared under the title The Carrying of 
the Ghost. His non-fiction books include We Lib- 
erals and The Ethics of Journalism. Among the 
books he has edited, his favorite, he tells me, is 
Cats: In Prose and Verse. 

His, truly, has been a distinguished career. This 
career is to be capped by his new job as editor 
and publisher of Author & Journalist. I know he 
will make it a better and better magazine. 

Now, to the many thousands of personal friends 
—for so I have found them—I have made through 
d&J, I wish to say good-bye. Good luck. Write 
much and sell much! I hope sincerely that I can 
be of service to you again. 

To Nelson Antrim Crawford—good luck, also. 
I know it will be a pleasure and a profit to read 
my favorite writers’ magazine. 
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“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author's representative, literary collabora- 
tor, Author of the current non-fiction best 
seller, CHARACTERS MAKE YOUR STORY 
(Houghton Mifflin) Book-of-the-Month Club 
recommendation; WRITE THE SHORT 
SHORT (The Writers, Inc.) and her latest 
book, 111 DON’TS FOR WRITERS, pub- 
lished by Gehrett-Truett Hall. 


( Fiction 

Radio 

English 

Journalism 

How to Study 

Public Speaking 
Humor & Gag Writing 
Prob. of the Prof. Writer 
Mystery & Detective 
Article & Feature 
Advertising 

Newspeper 

Publicity 

Juvenile 

\ Sereen 


(Approved for Veterans; 
also non-quota Foreign Students) 


Established 1923 


Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Blvd. Hollywood 27, Californic 


Professional 
Training 


For Writers 


There's a NE-W WAY 
to WRITING SUCCESS 


EASIER... MORE SURE... 


Here is the modern way to develop your 
creative ability. Writing is more fun as : 2 
you learn how to bring into full play your ue 
own experiences, ideas and imagination. o 
THE CREATIVE ABILITY DE- 
VELOPER shows you how to gain added 
creative energy and enthusiasm that lead 
to results, to quicker sales. No other course 
is especially designed to do this. 


The new method is direct, simplified, 
and efficient. The cost is low. Read how 
others are aided to write better, to earn 
more money. Ask for free copy of 
“The Way to Successful Authorship.” 


SIMPLE, 


| 
| 
| 
| 
TRAINING Course 
9. Gilpin St., Denver 6, Colo, 
Please Send me Your free bookies and Y 
other Information about THE CREATi ye 
Ability DEVELOPER. 
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It Is Quite True... 


Even MASTER FORMULA is not perfect. It ca 't 
sit in a swivel chair and pound a typewriter. It 
won't feed blank sheets of paper into a mill and 
crank out perfect stories by itself while you play 
golf. The writer still has to do some of the work. 


BUT .. . it has been called ‘‘The only rew ap- 
proach to writing salable fiction in the past fifty 
years.” It is the only graphic explanation of the 
difference between ‘Plot Formula’ which editors 
abhor and ‘Story Formula’ which they love. It is 
the only device which teaches the vital Three Man- 
ners Of Presentation and shows where to use each 
of them in your story. It is the only chart which 
shows you, by word count on your own manuscript, 
where every element of your story must be. 


There is a ‘Story Formula’. It is used in 95% of 
the stories published today. Are you using it? 


A post card will bring our free Road Map 
For Writers. 


MASTER FORMULA 


P.O. Box 1741 Fresno, California 


WRITERS! 


Do you want to sell or do you want to col- 
lect rejection slips? If you want to be con- 
vinced of our ability to sell, as hundreds of 
others have, send us now your STORY 
NOVEL or ARTICLE. Our personal, ett: 
cient services, in the heart of the publish 
ing center, have been praised for 16 vears 
_ To make it possible for you to itn, our 
services, we have reduced our fees. 

Send $2.50, minimum, with each 
script up to 3,000 words—anci add 
75c more for each additional M, if 
longer. Because of publishers’ de- 
mands for novels, we are compelled 
to make another concession. Send 
$4 with each novel and receive 
prompt sale or honest report. Com- 
mission: 10%. 

_ Return postage should accompany MS. Fees 
F dropped after two sales—and no fees for 
established writers. 


MANUSCRIPT BUREAU 


154 Nassot Street — Tribune Bldg. 
New York 38, N. Y. 


Come, gather round 
By NELSON ANTRIM CRAWFORD 


DITING a trade journal for writers—or a 

trade journal for any other profession—is a 
new job for me, but I am already convinced that 
it is going to be the most enjoyable job I have 
ever done. As a writer, a teacher, and an editor, 
I have always been tremendously interested in 
writers’ problems—and you don’t need to tell me 
every writer has plenty of them. 

I have no illusion that I personally am going 
to solve them, but I do believe that you, the earn- 
est readers of Author & Journalist, and I, working 
together, can whip a lot of the bugbears. 

And so I'd like to make this monthly depart- 
ment a forum for us to talk things over in a friend- 
ly and helpful way. Writers form a great frater- 
nity—you might well call them a family. And 
here is a place for down-to-earth, heart-to-heart 
family discussion—argument, too, if it turns up. 
(Not many families are without arguments.) Do. 
take your part in the family conclave. 

I know that you feel thoroughly acquainted 
with Doctor Swallow and Mr. Critchlow, who have 
done such an outstanding job in making Author 
& Journalist invaluable every day to serious-mind- 
ed writers. I hope you will get equally well ac- 
quainted with me, their successor, and will give 
me the same wonderful cooperation that you have 
given them. This isn’t my magazine; it is your 
magazine, published to give you every help it can. 
What help do you need? What help can you 
give your fellow writers? 

As for me—I’m going to try to remember the 
advice my Uncle Wilbur used to give to me-- 
and also to his wife, his lawyer, his banker, bis 
cat: “Don’t be ignorant. Don’t be ignorant.” . . . 
Sometime I'll tell you more about Uncle Wilbur. 


rnin the pleasantest things about being a 
writer, I've found, are the by-products of the 
profession. You make new acquaintances, new 
friends. You develop interest in a variety of things. 
You find how your writings have helped folks. 

The most heartening writing by-product that 
ever came to me followed an article, “The Little 
Professor of Piney Woods,” for the Reader's Digest 
several vears ago. I wrote it because I thougit 
it was a good story and because I felt Dr. Laurence 
Jones, the “Little Professor,” whom I had known 
since university days, deserved wider recognition 
than he had got. The by-product of the article, 
which practically knocked me for a loop, was the 
fact that it brought in $125,000 in voluntary con- 
tributions to the school for underprivileged Ne- 
groes described in the article. 

I know that many of you have found by-pro- 
ducts of your writing as stimulating as the actual 
writing or publication. I wish you'd tell your 
fellow readers about them. What you say can a- 
pear with or without your name, as you prele:. 
The incidents needn't be anything spectacular— 
but helpful or stimulating to you or others in 
some way. Let’s try through this column to in- 
spire one another. Heaven knows there is none 
too much inspiration in these troubled days. 
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OTHING, I am convinced, profits a writer 

more than accuracy. | have said in a lot of 
talks that a good editor hates inaccuracy as much 
as a parson hates sin. 

And, speaking of parsons, the number of inac- 
curate quotations from the Bible that appear in 
submitted manuscripts is astounding. Yet here is 
a place where inaccuracy is pretty sure to get 
caught up with. A surprising number of editors 
know the Scriptures as thoroughly as they know 
their magazine stylebooks. Every writer needs a 
Bible and a concordance to go with it. 

Incidentally, better use the King James version 
if you are writing for a mass audience. Avoid the 
revised versions—they may be more accurate but 
they repel too many people. If you're writing spe- 
cifically for Roman Catholics, you'll use the Douay 
version, of course, 

Perhaps that is a digression, of sorts. Anyway, 
“Accuracy Always” is a motto that hangs in many 
newspaper city rooms where it isn’t always fol- 
lowed. It is even more important in magazine 
work, which has greater permanence and of 
which more precision is expected. 

Names, places—nobody will excuse us for getting 
them wrong. Nor for inaccurate dialect or a score 
of other things. Most inaccuracies don’t get by 
editors—some do, as the “letters to the editor” 
columns in magazines bear witness. 

There isn’t anything too minor to miss the eagle 
eye of some reader. I remember publishing some 
years ago a story set in Ecuador in which berrazas 
was used as the word for parsnips. As soon as air 
mail could reach me, I had a letter from a gentle- 
man in Ecuador who informed me very politely 
that the word was never used in his country. It 
belongs in Guatemala, it seems. In Ecuador, in 
case anyone wants to know, parsnips are pasti- 
nacas. 

When a Spanish-speaking lawyer friend of mine 
told me there are 23 words for “green peas” used 
in various Latin-American countries, I determined 
I'd keep peas out of any story I might write or 
publish about these countries. The characters 
would just have to eat beans—which most of the 
natives prefer anyhow. 


really sin more than writers 
against accuracy. Some of them apparently never 
read the stories they illustrate, or they wouldn’t pic- 
ture a gal ina green blouse when t!ie author de- 
ture a gal in a green blouse when the author de- 
scribes her as wearing a yellow tea gown. I recall an 
illustration I once published of a man releasing 
a pigeon for flying. (The story was really about 
pigeons—not larks or penguins, as my remark 
about illustrators might lead you to surmise.) 
Half a dozen pigeon fanciers wrote in to point 
out that no pigeon expert would hold his hand 
and wrist the way the character did in the pic- 
ture. 

Of course, these things are not too important 
to most of us. But there is always someone—often 
a lot of someones—to whom such matters mean 
much. They lose faith in a magazine that deals 
inaccurately with their profession or hobby. 

Unluckily for the inaccurate writer, it doesn’t 
take many sad experiences for the editor to lose 
faith in him. 
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WANTED 
SHORT STORIES 


PUBLISHED OR UNPUBLISHED 
For 


TELEVISION 


CASH IN ON THIS GREAT NEW MARKET! 
Hundreds of short stories bei adapted for 
television. Payment: $150 to "3500, and up. 

LET US HELP YOU 


We analyze, edit, adapt and market short story 
and stage play material for television. Super- 
vision: Eric Heath, author of “Writing for Tele- 
vision; Bob King, television writer and cinema- 
tographer,. 


SPECIAL OFFER 


Reading and rendering of decision on any short 
$2.00. as to its possibilities for television, only 


SEND IN YOUR STORIES NOW! 


HEATH-KING PRODUCTIONS 
1214 N. Fairfax Ave., Hollywood 46, California 


Are you WRITING for 
PASTIME or PROFIT? 


If you’re not getting your share of editors’ checks. it mov 

be because of lack of talent, but that you need to 
know more about the professional techniques and devices 
editors appreciate and pay for. Today’s situation is 


— 
(1) Editors are scrutinizing manuscripts more carefully” 
than ever before. 3 
(2) Writers with approved technique are earning good © 
ling more material at higher rates than§ 


before. 
Writing. po short stories is NOT as hard as you 
when you know the professional “‘tricks’’ of the trade. Vous 
find them all in— 

101 Technical Pointers for Fiction Writers A 
by Gavin Gray, Student Counselor for Croydon Schools. This = 
streamlined text has helped hundreds of aspiring writers to ~ 
Hee their basic abili you, too—you be the 
para 2 by examining it 0 days in your own home at 


REMEMBER! The successful writer’s income is virtually un- ) 
limited. Find _ short 
stories—send t 

instructor. It 
—and—WHERE Ti 
cal Pointers for Fiction Writers’ 
by our money-back guarantee. 


CROYDON SCHOOLS, INC. 


1548 North Larrabee, Chicago 10, | 


MONEY-BACK GUARANTEE 
Please rush me your big 28- text 
entitled “101 Technical Pointers Fic- 
tion Writers.” | have the privilege of returning it for 
full ee within ten Faas if | am in any way dis- 
enclose $1.00. 


Order your copy of “101 Techni 
Seyi You are protected 


101 
TECHNICAL 


Stat 


q 
| Hinois” 
li 
Miss 
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ERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible raies 
cover sale of additioral rights throughout the world. If your material is unsalable as it stands but 
be repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without addi 

"er charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why 
give you specific advice on how to avoid those errors in future material. We report within two weets 


TERMS: PROFESSIONALS: if you are selling fiction or articles regularly to national magazines, or hove 

a book to a major publisher within the past year, we‘ll be happy to discuss handling your output on 
ight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
other foreign sales. 


~ NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
r keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 

5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 

séven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
s of material upon request. We drop all fees after we make several sales for new clients. A stamped 
-addressed envelope, please, with all manuscripts. 


oft Meredith Literary Agency, 580 Fifth Avenue, W.Y. 19 N.Y. 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 

“. . . His book is one every writer of fiction or fact should have close at hand 

Don’t miss it if you write fiction or articles. You'll find it’s the book you've been looking 
for and always wondered where you could get. . .” —Peoria (111.) Journal-Star 


Order your copy from your local bookseller, or directly from the publishers, Harper and 
Brothers, 49 E. 33rd St., New York 16. $2.75. 


AUTHOR & JOURNALIST 


| —— mer HEARST MAGAZINES te quenum 
J 
— | | The Crowelt-Coltier Publishing Company 
4 
| [We your 
str 
a 
. 


AUTHOR 
JOURNALIST 


OCTOBER, 1951 


Do You Need Talent? 


From the noted editor of a magazine chain comes encouragement for those 
who are merely bright—and those who are more than bright 


By Rosert O. ERISsMAN 


OU are a bright person. You made the honor 
roll in high school, you were maybe cum 
laude, or better, in college. 

So naturally you want to be a writer. 

Have you any talent, though? you suddenly 
wonder. 

What you should wonder is, Do you need any 
talent? 

For the fact is you can write and sell without 
a smidgeon of talent. 

No, I don’t mean comic scripts. Nor just pulps. 
Nor even only slicks. You can produce best- 
seller novels. You can write Serious Literature. 
You can become World Famous. 

All you need is to be bright enough to analyze 
what are the superficial elements of fiction, and 
you can produce salable material. And if you 
think up a Timely or Serious or Controversial 
theme for your story, you can write Literature. 

For Ideas have become the thing in fiction. 
Sensational Ideas. Topical Ideas. 

You get a Sensational Idea for a novel and you 
won't need to inform the writing with any talent 
to win a contract. 

You get a Timely Idea for a slick story, and 
editors will give the script very serious attention, 
and whether you possess talent will have little 
bearing on their final decision. (Like the recent 
case of a top slick magazine accepting a story 
whose “theme” was a new kind of building mater- 
ial that was being given nationwide advertising, 
and having its editors rewrite practically the 
whole manuscript into publishable shape.) 

You get a Clever Idea for a pulp story, give it 
minimum professional presentation, and you can 
forget talent; you'll very likely sell the story. 

So you don’t need to have talent to be a fiction 
writer—you simply have to be bright. Bright 
enough to detect what very simple plot patterns 
are quite sufficient in all the kinds of fiction. 
Bright enough to note how much and in what 
way you need to describe characters and setting, 
what constitutes adequate dialogue, the kind and 
quantity of action suitable. And of course, most 
important, bright enough to figure what, in the 
particular field you’re studying, comprises a Sen- 
sational Idea. 

Bright enough, finally, to detect that most suc- 
cessful fiction nowadays is not fiction but fiction- 
ized fact, ideas presented in fictional form by 
capable hacks, ideas acted out and talked out by 
one-dimensional stereotyped characters. 
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Oh, editors are still delighted if the author 
throws in some talent too. That’s all to the good. 
But it’s like the politician who actually is an 
honest, educated, high-type man. The party loves 
that, that’s just great—if the gent is first of all 
a successful politician. 

What has brought this about? Why has talent 
become unnecessary? It’s probably tied up with 
the disappearance of most handicrafts. Of integ- 
rity in work, of personal, loving production of 
art. This is the day of the reasonable facsimile— 
of machine-made “antique” furniture, of factory- 
produced “homemade” baked goods, of “prescrip- 
tion-like ingredients.” Evidently fiction that looks 
like fiction is good enough too. 

There seems to be no time any more for art, 
its creation or appreciation. The pace of the 
world becomes faster every day, more jazzed-up 
and dazzling, more condensed, which is no soil 


for art to flourish in. You must score quickly and 


strikingly these days or the world will pass you by. 
There’s no point in working over something to 
last a thousand years when it will be hopelessly 
out; of date in a few weeks. 

Then there’s the financial factor. Printing ~ 
costs have risen to the point where book publish- © 
ers have to confine their lists tighter and tighter — 
to items they know will pay their way. By their ) 
own admission, there is little place for art in this. ~ 
Little literary magazines, once the haven of the ~ 
artist when all other doors were shut to him, have 7 
become prohibitively expensive, so that there are 
fewer and fewer of them. 


UT you are not just a Bright Person, you insist. 7 
You happen to be very serious about writing, 7 
you happen to feel that you have talent, and ir- 7 
respective of all this discouraging evidence, you 
feel this wonderful art thing boiling in you and, 
by heaven, you are going to give it to the world. 
You point to instances right today of sheer 
talent succeeding. For example, J. D. Salinger’s > 
first novel, The Catcher in the Rye, which was a- 
Book-of-the-Month Club selection, and at latest > 
reports was near the top of the best-seller lists. 
Henry Green, with his novel Loving, which hit 
and stuck longer than most on the _ best-seller 
lists. Here, you point out, is prose rich in poetic 
image; brilliant characterization, dialogue that 
makes you laugh, it is so good. Here are delicate 
humor, and human warmth, and profound and 
symbolic and satiric and significant overtones. 
Here is the act of fiction [Continued on Page 29) 
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I Write to Inspire 


The fascinating story of a New England clergyman whose love for folks 


makes him welcome in scores of magazines 


By PHitip JEROME CLEVELAND 


IGHT years ago I accepted a call to a dwind- 

ling, rundown old parish, the Westminster Hill 
Church, town of Canterbury, Conn. Five persons 
attended services. The salary was $5 a week. Im- 
migrant farmers had filled the community, but 
they didn’t even help fill my church. Here wat 
an opportunity, I felt, to find out if the United 
Nations principle really would work on our rural 
acres. 

I found Finns, Germans, Russians, Italians, 
Lithuanians, Estonians, buying up all available 
land. They were scared out of their wits by men- 
tion of church. Also they were not sold on democ- 
racy. 
ae Sunday, the war scarcely over, a Finn, a 
German, and a Russian farmer shock hands and 
pledged friendship beneath Old Glory in the 
meetinghouse. I sent a sketch of the incident (and 
what preceded it) to Fulton Oursler. 

A few days later Mr. Oursler walked into my 
modest parsonage to say: “Mr. Cleveland, I think 
you have an article there.” He plied me with 

uestions and requested additional data. He sat 
i the gallery of the church to get the atmosphere 
of the place. 

_ Not long afterward “The Broken Bell” appeared 


the Christian Herald and the Readers Di- 


lest. My big writing break had come because I 
had tried, successfully, to salvage a ruined shrine. 
I didn’t dream I was doing anything significant; 
was just trying to help folks who needed help. 
ot till afterward did I realize that the story of 
y work might inspire others. 
» Often one’s unselfish act is what brings one a 
fresh, inspiring idea. One day I felt I should visit 
ij convalescent home a few miles distant, to bring 
urage to shut-ins, cripples, invalids. I played the 
iano, and my wife and children sang old heart- 
stirring songs. I soon discovered that many aged, 
incurably ill people had a brand of patience and 
fortitude superior to what I possessed. 
~ Late that night I was inspired to write “Noc- 
turne,”” and found a place for it in Good House- 
eping. When the poem appeared, a woman in 
Minnesota wrote me that the lines had strength- 
med her as she faced the hospital. 
" The words of inspiration are spoken constantly. 
ne needs only to keep his ears tuned for them. 
' Motoring in my state on a sub-zero day, a busi- 
fiessman stopped his car because of a snowstorm. 
Then he say a young woman struggling bravely, 
on foot, across a huge drift. 
“I'm going home,” the man called to her. “Let's 
go back and transact our business by telephone.” 
Grinning, the woman replied: “I’m your tele- 
phone operator.” It was an “inspired moment” 
and the Saturday Evening Post used it. 
Such stories one runs into every day. All of us 
hear thousands a year and forget to note them. 
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A genial, observing postmaster in rural Brook- 
lyn, Conn., where I preached for nine years, told 
me of a chair-bound woman who lived up the 
road. She was ready to die but wanted to live. 
Day after day she was wheeled to the window 
in her pillowed chair to stare and exclaim as 
she saw a snowstorm, the first flowers, June roses, 
the blaze of autumn on the everlasting hills. She 
didn’t want to lose the wonderful treasures spilled 
every day at her feet, though they are crippled feet. 

The thought fascinated me. I wrote it up, and 
the Journal of Living used it. 

Who would think that a perspiring, busy Lith- 
uanian farm woman could have a big story? At 
her home one night she recounted a dynamic nar- 
rative of old Lithuania. I listened breathlessly. 

“Go over that again!” I urged. 

“What for, meenister?” she asked, laughing. 
“You like it, what?” 

She went over “Story of Love” again. The Chris- 
tian Herald published it. In a crowded living- 
room, with many people talking, I fished out that 
wonderful story from a misty sea of conversation. 

One day I passed a field where a bronzed farm- 
er plowed the rich brown loam. I paused to watch. 
He spoke kindly to his lean but sinewy horse, 
while he calmly smoked a corn-cob pipe. His 
eye spilled over with good humor. I talked with 
the man a few moments. 

Within half an hour I was writing about the 
influence of the good earth and the high quali- 
ties of men who work the fresh spring soil. My 
first sale to the Ladies’ Home Journal resulted. 

Often an inspirational article develops from my 
reading. In biographies of Abraham Lincoln, I was 
struck with the thought that Lincoln’s face, his 
features, resumbled the countryside of Illinois. 
I labored to show the relation between a man’s 
physical features and the physical features of the 
land he knew. This Week published my “Por- 
trait of Lincoln.” 


/ Hires years ago I sent a dollar to a secondhand 
book store in Michigan for a title that in- 
trigued me. In the dilapidated volume I made a 
find—a flowery true love story of the old South. 
I read it, reread it. Then I wrote the story in 
modern style — “Wedding in the Wilderness,” 
which appeared in Coronet in 1950. 

We writers often neglect the mines of memory. 
A while ago I recalled two unique weddings at 
which I had officiated. In the last war I married 
a young soldier in a tavern at Danielson—a last- 
minute romance. I married another young couple 
by the roadside in Norwich. The youth could not 
be married in the Church of the Broken Bell; 
I had to lead the party ten miles and marry them 
in the town where they had taken out the mar- 
riage license. For years I had not thought of these 
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incidents as possessing significance. But Yankee 
did and devoted three pages to them. 

One can bother with an aged, nervous, talka- 
tive guest and find a story. Instead of walking 
out, one can listen attentively, expecting to be 
bored to death, yet discovering the story germ. 

Yes, I had this experience one autumn week- 
end. Such a woman visited my wife and re- 
counted wearying experiences. But there was 
one astounding story that finally unwound its 
colorful thread. In her youth she knew the 
Swedish coachman who drove the great Jenny 
Lind across New England. 

She told of Jenny, singing at a picnic along 
with birds. I scented my story. The Woman pub- 
lished “Jenny Lind and the Winged Choir.” 

Again, what is so dull to a writer as a drab, 
poky, old New England sermon? I sweated 
and strained through a dry-as-dust Conference 
Day in my ancient Brooklyn Congregational 
Church. The last speaker of the day would 
have put sun, moon, and stars asleep. But he 
happened to mention, far along in the sermon, 
an incident relating to a Puritan wedding in 
New London, performed in Gingerbread Lane 
by ancient and honorable Governor Gurdon 
Saltonstall of Connecticut. 

The governor, also a preacher, married a re- 


“1 played the piano, and my wife and children sang old heart-stirring songs,’ 
This energetic New England clergyman, 48 years old, has been 


land in his warmly human article. . . . 


calcitrant young couple on the street by neat 
strategy. The ancient story held me spellbound. 

I rushed up to the white-headed preacher 
after the meeting. 

“Where did you get that story?” 

“It’s in an old book.” 

“What page?” 

“Don’t know.” 

“Where is the book?” 

“You should find a copy in the Hartford 
Public Library.” 

I dashed to Hartford and turned over heaps 
of pages of nothing, ultimately to find my 
golden nugget of a story. Yankee bought it. 

Once in a blue moon inspiration seems to de- 
scend from the clouds. For some unknown reason 
a summer squall set me thinking of Christmas, 
angels, a young mother with her baby in a city 
hospital. I wrote a little piece that appeared in 
a Christmas issue of Good Housekeeping. 

Never have I written an inspirational article 
about anything that failed to inspire me. I doubt 
if you can, either. But when I see or hear or read 
something that is truly inspiring and that I be- 
lieve will inspire other folks, I am in an invigor- 
ating sea of ecstasy. So I keep on seeking inspira- 
tion and striving to inspire others. What writer 
could ask for more? 


‘ writes the Rev. Mr. Cleve- 


for ten years pastor of the Westminster Hill Church, Canterbury, Conn. At the same time he is striving to 
keep democracy and Christianity alive in ten other rural churches, one of which he is now restoring to its 
pristine beauty. Like many other busy men, he finds opportunity to write, not only for the magazines 
mentioned in his article, but for Everybody’s Digest, the Country Gentleman, Pageant, You, and numerous 
others. His people are deeply interested in his writing; a deacon of his church suggested ‘’! Write to Inspire.”’ 
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THE MAGAZINE WORLD 


If You Write About Music 


By EvizaBeTH SEARLE LAMB 
F you play at Bach sonatas on your flute or add 


I your trumpet to an impromptu jam session, if 
your pride and joy is a growing record collection, 
or if a session of amateur chamber music is right 
down your alley—in short, if music’s your hobby, 
write about it! A writer with a love of music can 
add a fresh angle to a little research, put his ma- 
terial together concisely and effectively, and turn 
out a superior product. Pay is seldom high, un- 
less you hit the slicks with a timely piece of high 
interest, Lut if you have an interest in music 
you'll receive super-satisfaction. 

The music magazine field ranges from the 
classical-interest Musical Quarterly to the popu- 
lar Down Beat; from the educational School Musi- 
cian to the trade journal Music Merchandise Mag- 
azine. Music news, photographs, music of cilier 
lands, public school music ideas—there’s a market 
for all. Each magazine has rather sharply defined 
wants, so study before you send. 

Etude Music Magazine is probably tne best 
known of all general music magazines. Interesting 
‘material, not too technical, on almost every phase 

f music gets a good reading here. One of my first 
usical articles—or rather a related-to-music arti- 
e, “Look Your Best to Capture Public Favor’— 
as published here. Also “The Harp Goes to 
ublic School” found a place at $30 on publica- 
tion. A study of the magazines reveals interest in 
usic of other lands; activities of, by, and for 
ateurs; interviews with professionals; various 
pects of public school music; and a fresh ap- 
roach to the history of music. Maximum length 
about 2000 words. 

Similar requirements are found in such maga- 
ines as Music Journal, Music Today, and the 
usician. There is an emphasis on music for 
udents, elementary through high school, in Edu- 
tional Music Magazine, School Musician, Drum 
ajor, and Music Educator's Journal. Down Beat 
nd Metronome are the mags of popular music; 
m the other side are the strictly long-haired Mu- 
ical Quarterly, Musicology, Musical Advance, 
usical America, Musical Courier, and Modern 
usic. 

A considerable number of musical magazines 
se news, often from regular regional correspond- 
ts. If interested, you might try for a spot. Con- 
= Music News, Musical Leader, International 
yric Courier and the Orchestra World. 

In addition, there are magazines catering to 
one instrument or type of music: /nstrumentalist, 
Orchestra World, Accordion World, Volunteer 
Choir, Choir Herald, Choir Leader, and Wood- 
wind. The trade journals include Piano Trade 
Magazine, Music Trades, and Musical Merchan- 
dise Magazine. 

So much for the musical magazines. Writing 
musical articles doesn’t stop there, however. Write 
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about aspects of music which particularly interest 
you and try some of the general article markets. 
Calypsos, native folk songs, were one of the fas- 
cinations of a year in the West Indies—Pan Amezr- 
ican Magazine (recently folded) used the result- 
ing article. Family Circle took “Music for Fun,” 
dealing with amateur activities, and “Can You 
Hear A Sound?” (hints to the layman on how to 
hear the sounds about him as sensitively as a mu- 
sician does). Americas, the new slickpaper publi- 
cation of the Pan American Union, used my arti- 
cle on Puerto Rican folk music—and paid $50! 
Almost all the big general mags use an occasional 
musical piece—including the Saturday Evening 
Post. Always get photographs if possible. 

Be sure to check references on all material as 
closely as possible so that the professional musician 
won't laugh up his sleeve, or in print, at you. For 
general material Groves’s Dictionary of Music and 
Musicians, Reis’s Composers in America, and 
Pratt’s History of Music are good. It doesn’t hurt 
to scan the periodical index for recent articles on 
your subject. Get your facts straight and safe! 


MUSI(] MAGAZINES 


Accordion World, Mt. Kisco, N. Y. 

Choir Herald, 501 E. Third St., Dayton 1, Ohio. 

Down Beat, 203 N. Wabash Ave., Chicago 1. 

Drum Major, Sartell Publishing Co., Janesville, 
Wis. 

Educational Music Magazine, 30 E. Adams St., 
Chicago 3. 

The Etude Music Magazine, Bryn Mawr, Pa 

Instrumentalist, Glenn Ellyn, Il. 

International Lyric Courier, 226 W. 53rd St., New 
York 13. 

Metronome, 26 W. 58th St., New York 19. 

Music Journal, 1270 6th Ave., New York 20. 

Music News, Suite 210, 59 E. Van Buren St., Chi- 
cago 5. 

Music Today, 1727 Payne Ave., Cleveland 14, 
Ohio. 

Music Trades, 113 W. 57th St., New York 19. 

Musical Advance, 100 W. 57th St., New Work 19. 

Musical America, 113 W. 57th St., New York 19. 

Musical Courier, 119 W. 57th St., New York 19. 

The Musical Leader, 332 S. Michigan Blvd., Chi- 
cago 4. 

Musical Quarterly, 3 E. 43rd St., New York. 

Musical Merchandise Magazine, 510 RKO Bidg., 
1270 6th Ave., New York 20. 

The Musician, 545 Fifth Ave., New York. 

Musicology, M. & H. Publications, Inc., Music 
Science Press, Greenfield, Ohio. 

Orchestra World, 1650 Broadway, New York 19. 

The School Musician, 28 E. Jackson Blvd., Chi- 
cago 4. ‘ 

Volunteer Choir, 501 E. 3rd St., Dayton 1, Ohio. 

Woodwind, 53 W. 47th St., New York. 
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Follow Chidsey, Not Me 


Here is posed the question: Does daily newspaper work help or harm 


the would-be writer? 


By Epwin MAcKEy KENT 


ERE’S how it was... . for 21 years. 

Like many others, before and since, I did the 
traditional thing. Deciding to become a _ writer, 
I thought the best means to the end was to get 
a job on a newspaper. That way I would learn 
the art of putting words on paper in meaningful 
patterns, enhance my knowledge of life, and get 
paid at the same time. Also, it would be fun. 

It was fun, all right—too much fun! 

For the next several years I worked for news- 
papers and press associations along the east coast 
all the way from Albany, N. Y., to Miami, Fla. 

I worked for such disparate ougfits as Variety, 
Bible of the theatrical world; the Brooklyn Eagle; 
the Morning Telegraph, a racing sheet; and 
the Bronx Home News, sometimes referred to 
as “the Washerwoman’s Gazette.” I spent several 
months on the European Edition of the New 
York Herald-Tribune in Paris. There were ex- 
cursions into editorial work for a couple of movie 
companies, and into public relations. 

I enjoyed every minute of those years, yet I 
wish they had never happened! Those jobs made 
existence so pleasant I never really got around 
to learning the ropes of my chosen profession — 
free-lance writing. 

Meanwhile, I told myself, I had better mature 
a bit before starting that novel. Read up on tech- 
nique before trying short stories. Get more ex- 
perience. Study characters. Observe life. Over at 
Frank’s Tavern, say, or the Star Bar, or O’Neill’s. 

And the years went drifting by ... . 

Looking back now, it’s easy to see the sign- 
posts that I didn’t notice or ignored in the past. 
I only hope it’s not too late to profit by the 
knowledge. 

Take poetry, for instance. The first lines of 
verse I penned were accepted the first time out 
by Russel Crouse, author, playwright, movie pro- 
ducer, then columnist for the New York Post. 
His standards, incidentally, were fairly high. Sev- 
eral more of my verses got into print there and 
elsewhere. 

So what happened? Did I bend all my efforts 
toward becoming a poet, or, at least, a commercial 
versifier? Oh, no! No, indeed! I wasn’t ready for 
poetry yet. Better get some more experience. 
Plenty of time for poetry later on. 

Of course, just because those initial efforts 
clicked doesn’t mean it was a foregone conclusion 
I was another Walt Whitman. Or a second Eddie 
Guest. It does mean, though, that I didn’t apply 
myself long enough to find out. 

By way of experiment, [ recently sent out a few 
poems written when I was in my early twen- 
ties. Once more they were accepted the first time 
out, by the conductor of a well-known verse 
column. So, at least, they stood up over the years. 
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The first free-lance article I wrote was ac- 
cepted the first time out by a national woman's 
magazine. Again, instead of being stimulated to 
greater effort, I let things slide. You know, lots 
of time, get more experience. 

And the years went drifting by... . 

One day I woke up to the fact I would probably 
remain a newspaperman all my life, if I didn’t get 
started soon. So, at last, I began the all-out effort. 

Almost before I could type my name on a sheet 
of paper, I was drafted. For the next three years, 
two months, eight days, and ten hours my prin- 
cipal concern was war. What concerned me most 
was when it would end. There was little oppor- 
tunity for literary production. 

When it was all over, I began to find out 
things about the writing game I should have 
learned long before. There were the business of 
building up a name, competition, etc., etc. 

Also, turning to fiction, I discovered it was no 
easy trick to abandon the compressed writing of 
newspaper yarns and magazine articles for the 
expansion necessary in short stories and novels. 

Anyhow, I’m hard at work now, trying to make 
up for lost time. My ONE BIG MISTAKE, you 
can see, was simply procrastination. Don’t let it 
happen to you! 

Free-lance writing happens to be one of the 
few professions where you can earn while you 
learn. Too few beginners avail themselves of the © 
opportunity. 


fesse in 1928, while I was employed by a news ~ 
association in New York City, a fellow rewrite ~ 
man, Donald Barr Chidsey, acted while I only ~ 
dreamed of becoming an author. He hammered ~ 
out a biography, Bonnte Prince Charlie, after” 
hours, and shortly after it was published left the : 
newspaper game for good. 4 

Since then, he has traveled on every continent © 
except Antarctica, lived on his own plantation in 7 
Tahiti, and had more adventures than are con- 
tained in his scores of novels, biographies, and 
magazine stories. 

Maybe you can’t do as well as Chidsey, but at 7 
least you can try. There’s no other way to find 
out. T know T wish I had made the attempt 2! 
years ago, instead of just now finding myself 
under way. 


What is your personal judgment of the effect 
of daily newspaper work on the man or woman 
who wants to do free-lance writing? Is he more 
likely to turn out like Chidsey—or like the author 
of the article? Author & Journalist would like 
to hear from you, especially if you have had ex- 
perience on a newspaper or are studying journal- 
tsm.—The Editor. 
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I know it is considered unethical to try to market 
a piece of writing to more than one magazine at 
the same time. The reason is obvious. But can 
you tell me, does this apply to a query? 


Certainly not. One advantage of the query iy 
the ability to contact several editors at once to. 
find the one most likely to be receptive to an 
idea, particularly if that idea is timely and time 
should not be lost in the sale. I would normally 
query one-half to three-fourth of all the potential 
markets at once (depending upon the number of 
possible markets) . If no interest is elicited by that® 
query, try the others next. The reason I would not 
usually query all possible markets (unless they are 
only eight or ten in all) at one time is that the 
author may get into an embarrassing situation if 
a number of editors show interest at the same 
time. He will have to put off certain editors (tu 
whom he might like to sell other material) while 
he makes the actual submission one at a time. 


About a personality write-up, one article editor 
told me that he had planned writing about the 
same person and as it was his idea he would rather 
et the material himself. Because he is an estab- 
Fished writer does this mean that I, being a begin- 
her, should back out? I told the person about 

hom I am writing that if a more prominent writ- 
er than I should consider him, to let me know and 
7 would withdraw. However, the editor in ques 
tion hasn’t decided whether he intends to do the 
@rticle. What should I ethically do in this situa- 
ion? Wait indefinitely until he makes up his 
mind? 


_ By no means wait. An article about this person 
undoubtedly has more than one market. I would 
immediately send out queries elsewhere. Even if 
the editor decides to move on the story, you can 
guery editors of magazines in non-competitive 
Ids. (If he is editor of a large slick magazine, 
for example, you may be able to sell a piece to 
one of the smaller slicks, to a juvenile magazine, 
.. newspaper supplement, to a specialized mag- 
azine, etc., according to the interest in the person 
interviewed.) 
_ Since you already know that at least one editor 
fas an interest in this story (true enough, for him- 
seli), I would gamble the time on the story im- 
mediately, even while the new queries are going 
-. Once it is written, I would tell the first editor 
at you now have it prepared for submission. 
If he has not moved on the idea himself, he can 
choose between looking at your article to see if he 
can use it or risk the possibility you will sell it 
even to a competitive magazine. (For if he has 
not moved by then, you will be like the Civil War 
general who advised “getting there firstest with 
the mostest,”” and you would be ethical in submit 
ing the story to a magazine directly competitive 
with his.) 


Alan Swallow’s Accurate, Down-to-Earth 


TIPS TO BEGINNERS 


In a recent issue of A&J you quote a writer who 
changed the endorsement on a check for a story 
from “All Rights” to “American Serial Rights.” 
It has been my understanding that a copyright 
protects only the rights owned by the publisher at 
time of publication; also that publication prevents 
further copyrights. If this information is correct, 
then the change in endorsement limits the copy 
right to “American Serial Rights.” 


There is considerable confusion here. In the 
first place, copyright is not limited by the sale of 
certain rights. Its coverage is by law. True enough, 
a work is copyrighted only once. (A work which 
appears in magazines and is later published ‘n 
book form is not fully copyrighted in the book 
form; for that reason, publishers of books are 
tending more and more to include, in the copy- 
right notice of a book the date of any items in 
the book previously copyrighted. 

The point is that when a work is published, it 
enters a special phase which takes it out of com 
mon law rights. If it is not copyrighted on pub- 
lication, it goes into the “public domain” as pub- 
lic property. If it is copyrighted, it then enters 
that phase of law which is provided for reserva- 
tion of property right in a literary work. Copy- 
right, in effect, continues the work after publi- 
cation as a personal property for 28 years, with the 
possibility that the term may be renewed for ano- 
ther 28 years. 

In the case of a magazine, copyright is usual!y 
taken out in the name of the magazine. At this 
point, then, the magazine has been registered ir 
the Copyright Office as owner of all rights. 

Now the problem becomes: What about the sub 
sidiary rights, that is, all rights except the First 
American Serial Rights, which the magazine has 
actually used in printing the work? The practice is 
twofold: (1) some magazines insist that when 
they purchase a story or other writing, they pw 
chase “all rights,” that is, all property rights in the 
work become theirs; (2) other magazines (and, to 
writers, these are the best magazines in this re- 
spect) purchase only the one right which they 
use. When these latter magazines copyright, they 
are registered as owners, but they will, in turn, 
cede all other rights back to the author upon his 
request. This is the usual practice of these mag- 
azines; a few will go to the labor of providing the 
author with an actual assignment of copyright. 
Such an assignment of copyright is sometimes 
available from a magazine, then, or merely a legal 
certification that other rights are awarded back 
to the author. If an actual assignment of copy 
right is made, the author may then, for the stip 
ulated fee of the Copyright Office, have that as- 
signment registered. 

Copyright is a means of holding a published 
literary work as a piece of private property, Con- 
tracts, arrangements with publishers, etc., are 
means of dividing those private property rights. 
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“Commercial” and “‘commercial” provide 
a perfect illustration of the way a capital 
or lower-case initial changes*the meaning 
of a word. 


It’s the same with Coke—the friendly 
abbreviation for Coca-Cola. With a lower- 
case initial, the word means something 
else entirely. 


So, when you write or print Coke, and 
mean Coca-Cola, reach for that upper- 

case “C.”” Your readers will know what 
on are talking about. And you'll be 
observing correct usage, too, for Coke is 
a proper name. 


Coke is also a registered trade-mark. Good 
practice requires the owner of a trade- 


is sales talk on 


the radio 


mark to protect it diligently. 


That’s why we keep asking you to use 
the capital initial when you refer to our 
product. 


Ask for it 

either way... both 
trade-marks mean 
the same thing. 


COG 


REG US. PAT OFF 


REG US. PAT OFF. 


THE COCA-COLA COMPANY 


| 
| 
ae 
| 
| 
Commercial | 
is a daily newspaper | 
| 
| 


The letter in parentheses indi the of publication; 
as M, monthly, W, weekly. A figure + Thesarae is the single copy 
price in cents. 


STANDARD PERIODICALS—A 


American Legion Magazine, 580 Sth Ave., New York. (mM) 
Out of market for fiction. Query on articles. Joseph C. Keeley. 
High rates, Acc. 

American Mi: The 640 Sth Ave., 
hay 19. (M-25) Short stories 3000-5000; complete novelettes, 

short shorts; vignettes. Articles — for 
Roberi Meskill, Fiction Ed. First class ra‘ 

Argosy (Rom.), 205 . 42nd St., New hay 17. (M-25) 
Short stories of colorful, adventureful, dramatic living, to 5000 
novelettes, 10,000-15,000; rticles, 1500-5000, first-person adven- 
ture, personality, medicine, living: 
cartoons. Jer Cariton Brown, 


(Crowell-Collier), New 


features 


sports, science, 
M Mng. Ed. 


ason, Ed. Dir.; 
Good rates, Acc. 

Atlantic Monthly. 8 Arlington St., Boston 16. (M-50) Critical 

——-. human-interest articles, 6000-8000; sketches, short stor- 
; verse; unusual personal experience; higa 
soehney standard. Edward Weeks. Good rates, Acc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1. (M-free) 
Articles on places, people and events of interest to tourists, 
500-600, with ; fillers on interesting places, 
events, 200-300 words and photo. No cartoons, poetry, quizzes, 
fillers of the oddity type, first-person accounts of vacations or 
tours . W. Morrill. Acc. Supplementary rights released. 

Collier’s (Crowell-Collier), 640 5th Ave., New York 19. (W-15) 
Short stories, 1200 to 5000; serials articles on 
popular questions of the day 3500: 
only rarely. Knox Burger, Fiction 

Commentary, 34 W. 33rd St., New York 1. (M-50) Political. 
economic. sociological. religious. oy stories, 2500-4000. Verse 


Elliot E. Cohen. c, 

address, ‘adison Ave., New York 22. (M-25) 
anecdote-packed articles under 5000; photos 

one-pagers; jo! No fiction or poetry. Fritz Bam- 

rates. Acc.; fillers, Pub. 

c Magazi (Hearst), 959 8th Ave., New York 19 

(M-25) Outstanding short stories 4000-6000; short shorts 1000-2009 

Rov ,000-20,000; book-length novels, non-fiction fea- 
Articles of cosmopolitan interest 2000-3000. John O’Con- 

First-class rates, Acc. 


.. New York 17. (M-20) 
500: m outdoors, western fiction to 
C. Hickey. $400 up, for fiction, Acc. 

met), 488 Madison 


wire (Esquire-Coro Ave., New York 22 
-50) Sophisticated unsentimental articles, “masculine view- 
; essays, sketches, short stories, es ally action, 2000; 
s, cartoon id David A. Smart. Buys according to 
lity and length. N ti Acc. 
verybody’s Digest (W. J. Smith Pub. 420 Lexington 


h rp.), 

N k World events. politics, busines:. 
nalities, unique and human inte stories, humor, et~ 
000. digest, 20%, new material. Theodore Irwin 
re. 


(the Nationa! 1307 S. Wabash 
icago 5. (M-30) S 
. detective, humorous: six instailment serials, 
articles; cartoons. Good ra 
People Goodman), 350 5th Ave. 
. (Bi-M) 2 or 3 articles a month, 1000-4000; strong 
mo interest articles: profiles of vivid personalities: articles 
rsonal application to the general reader; exposes of un- 
“Stentions in American life; sports material appealing to 
a 2 photos — high human interest value. Dan 


Ford Motor Co., 3000 Schaefer Rd., Dearborn. 
Well- illustrated. travel. place. snort or other prt!- 
-1500; shorts, photos, with Ford angle. 10c, 
little buying at present.) 

rtune, 9 Rockefeller Plaza, New York 20. (M-1.25) Articles 
industrial tie-up, 95%, staff-written. Some source materi1! 
hased. D. Jackson, Publisher. 

per’s Magazine, 49 E. 33rd St., New York 16. (M-50) 
intelligent readers; short stories; essays: 
verse. Frederick Lewis Allen. Good rates. Acc 

‘s Hi The ine of Money Making Ideas, 15)2 


hort stori 2000- 


is Ave., Chicago 26. Feature material, with or without 
rough sketches. or diagrams. which fi!! slogan 
get 1000-1500; fillers with prof‘t 


ahead by telling how,” 
cartoons. . Brandell. 3c 


10 davs after Acc 
sed (Curtis Publishing Co.). Independenre Sa.. Philade!- 
(M-50) Quality 


up; $10 cartoons 


articles, well-illustrated, on places and 
place background preferred. 


% ‘n sections of United States and foreign countries 
short stories, 2500-5000; 
Hom 8480 Beverly Bivd., 

Angeles “aa (M-free from Rexall druggists) Fiction primarily of 

interest to the family, 1500-3200; some family service articles, 

. Janet Blech. $50-$100 for fiction, up to $50 for 


1819 Broadway. New York 23. (M-25) Ir. 
philosophic and advice articles on longev- 
ity, nutrition, health, marriage. problems. Leonar! 
M. Leonard, Ed.; Frances Goodnight, Features Ed. Excellent 


Los 


anis Magazine, The, 520 N. Michigan A’ Chicago. (M) 
Articles on national affairs and pan & problems 1000-1800. 
oy B. Streyckmans. for 1000 words; $50-$75 for 1500- 


berty, 270 Park Ave., New York 17. (M-25) Stories 800-1800: 
picture features. Ernest’ Silverman. $35-$50 page, Pub. 
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349 Places to Sell Your Work 


Author & Journalist's Handy Up-to-the-Minute List of Paying Markets for Writing 


lean’s. 
stories, — romance, 


Short "sea, war 
adventure, outdoor, 5000-6000: serials, novelettes. Articles of 
general interest, tneluding personalities, medical, etc. 
oe light verse, quizzes. Canadian angle helps 
is not essential Ralph ‘allen, Ed. Fiction, from $250; 
from $150. Acc. 
Male (Goodman), 350 5th Ave., New York 1. (Bi-M) First- 


person adventure stories of all types; fiction about 3000-5000; 
cnet illustrations. Noah Sariat; Rates similar to Stag. 

Mr., 105 E. 35th St., New York 16. Fiction, 1500; non-fic- 
tion, 2000. Photos with articles; sensational fact articles. Car- 
tooas, $10. Arthur L. Gale. From 2%4c, Acc. 

Nation’s Business, 1615 H St. N. W., Washington 6. 
single copies sold.) Articles om business and industry, 
Lawrence F. Hurley. age 
National Geographic 


ington 6, D. 
. ‘Articles on travel and geographic joo weeny up 
photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Motorist, 216 Pine St., San Francisco 4. 
Articles 1500, with glossy hotos, on re and 
the West, history, travel techniques, outdoor. James 
2c, Acc.; photos at varying rates. 

National Police Gazette, 1819 =. York Factual 


(No 
2500. 


(Bi-M-15) 
places of 
Donaldson. 


police stories, sports stories, 4 ~~ sports 
New A 32 E. S7th St., New York 22 


Mercury, 
Young men’s opinion magazine; articles of interest to youn 
men; quality stories; verse. phasizes non-fiction; query with 
outline and printed samples of your work. William B. Huie, ed. 
Max Eastman, Poetry Ed. Julian Steinberg, article ed. $150- 


$200 for prose, Acc. 

New Liberty, Medical Arts Bidg., Guy & Sherbrooke Sts.. 
Montreal, Que.. Canada. (M-10) Short-short stories 800-1509. 
shorts 2000-3000 Articles on entertainment personalities, health. 
self-improvement, objectively treated. Keith Knowlton. Fiction, 
2-5c; articles, $75; Acr. 

New Yorker. The, 25 W. 43rd St., New York 18. (W-15) Shor’ 
stories and humor 400 to 4000; factual and biographical material 
bd to 6000; cartoons, cartoon ideas; light verse. Good rates, 

ge 535 5th Ave., New York 17. (M-25) By assignmen' 
only. 

Park-East, 220 E. 42nd St., New York. (M-25) Quality stories, 
500-4000; 500-5000 articles of interest to New Yorkers; — 
fillers; a. verse; cartoons. A. C. Spectorsky. cc. 
PEN (Public Employees News), P. O. 

a Articles 500-2000: fiction 500-2000; 

; fillers 50-100; jokes, cartoons; 
interest. Jan Greenlaw. 5c and articles; car 
toons $5-$15: verse 50c line: photos up to $10. Acc. 

Practical Knowledge Monthly, 210 S. Clinton St., 
(M-10) Practical 
help, vocational 
embitious to get ahi jokes. fillers. news photos 
V. Peter Ferrara. Approx. 2c, photos $2-$3, Acc. 

Railroad Magazine (Popular), 205 E. 42nd St.. New York 17 
(M-35) Uses feature stories covering phases of railroad ope: - 
ation with urb; fact articles o 
same subjects, 3000- 5000. Overstocked with fillers and poem: 


Good rates, Acc. 
Reader’s Digest, Pleasantville, N. Y. (M-25) Digests of pub- 
Coy fillers, shorts for 


shed articles; aqeeasionally orig'nal 
“Life in These United States.”’ Good 

Redbook (McCall), 230 Park Ave., New York “11. (M-35) Short 
stories, serials, complete novels, novelettes, feature eg 
romance, ee problems, emotional slant to men 
women. Particular appeal to 18-35 age group. Wade H. Nichols. 


First-class fates, Acc. 

Reporter, The, 220 E. 42nd St., New York 17. (Bi-W-25) 
Social, economic. political reporting & ee, to 3500. 
Rarely uses short stories. Max Ascoli. 7c, Acc. or Pub. 

Rotarian, The, 35 E. Wacker Drive, P< voted 1. (M-25) Au- 
thoritative articles on business and industry, social and economic 


items, 


problems, travel sketches, humor, essays, = 2000. Little 
fiction used. Paul Teetor. First-class ra 

Saga (Macfadden) 205 E. 4 St., New York 17. (M-29) 
True adventure stories of all types "covering all subjects of 
interest to men, first or third pic stories; 
some true humor: fillers, cartoons. 100 to 10,000. 
Lead $500; secondaries $250-$400; shorts 50-825; fillers $5-$25. 
Adie Suehsdorf. Acc. 

St. Anthony Messen; (Pranciscan Fathers), 1615 Republic 
St., Cincinnati 10. (M25) Catholic family magazine. Human- 


features on prominent Catholic achievements and indi- 

viduals; articles on current events, especially when having 

comene significance, 2000-2500, short stories on modern themes 
ianted for mature audiences, 2000-2800. Extra payment for 

aimed. Occasional poetry on inspirational, religious. 

a i ae and nature themes. Rev. Victor Drees, 
M 


adelphia 5. (W-15) Articles on timely topics 1000-5000 

stories 2500-6000; novelettes 10,000-15,000; serials 
7 lyric and humorous verse: skits, cartoons, 

fillers, to 400. Ben Hibbs. First-class rates, Acc. (Query 


Ni 73 Richmond St., W., Toronto, Canada. (W- 


turday Night, 

‘articles of interest up to 2000; light humorous 

arti work. Sandwell photor 


icles, satire art B. K. 
$3-$5, Pub. (No “ate report.) 
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Books by New 


Authors in Demand! 


If you are a talented but unpublished author of a novel, 
juvenile, a book of poetry, non-fiction, belles lettres or 
of specialized appeal, you will be interested in our pub- 
lishing offer. 


We have discovered many new authors and _ helped 
them achieve recognition by publishing first editions of 
their books. We offer you this service—well-edited, de- 
signed and printed books nationally advertised and _pro- 
moted in order to bring them to the attention of im- 


portant reviewers everywhere. 


A low minimum subsidy makes possible this first, or 
“trial” edition. In many cases the subsidy can be regained 
by selling as few as five or six hundred copies. On sale 
of the first edition, Pageant Press publishes all subsequent 
editions without cost to you and also pays you a large 
royalty on each copy sold. Send for descriptive booklet 
AA, or better still, send your book for a free appraisal. 
Our editors will be glad to answer your questions. 


PAGEANT PRESS 


4 WEST 40TH STREET, NEW YORK 17, N. Y. 


Sir (Volitant Pub. Corp.), 105 E. 35th St., New York If 
(M-25) Expose and general interest artic’es, 1500-2500. $50. 
$60, $75, with $5 each for photos; short fiction, 1500-2500, $50, 
$60, $75, light or humorous or serious; actual, true experiences 
4 venture, danger, 5 
$50-$60; cartoons; photos 


Stag (Goodman), 350 Sth Ave., New York 1. (Bi-M) Chief.. 
‘trst-nerson true adventure pieces of all types. 2000 words bes 
Picture stories. Noah Sarlat. $75-$150 for articles 


$25-$75 for l-pagers. Acc. 

tandard, The, Montreal, P. Q., Canada. (W-15) Features 0 
Canadian interest, short stories for family reading. Short short 
1000-1500; stories 2500-3000; articles, 


1800-2500; fillers, 400 
photos; cartoons; cartoon ideas. Query on photo features. A. G 
Gilbert. 3c up. Acc. 
This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 28 ——- Romance, mystery, adventure, hu- 
stories, 4 


rates, 5 

agazine, The New York, Times Sq., New York 18 

(w) we 2000-3000, and verse based on the news, topics 
relating to sports, nature, science, education, the world ol 
fashion and of women’s interest. Short articles 400-1200. 
Lester $150- for full-size article. 


detective, : os: cartoons; shorter poems. 
Finch, Article Ea. Gwen Cowley, Fict. Ed. Varying rates, Acc. 


Town and ‘ountry, 572 Madison Ave., New Yurk 2%. (M-is 
Satirical, “topical short stories, articles, essays, on unusual sub 
. addressed to a purely feminine public. Small free 


Acc. 
lan’s Magazine’ 67 W. 44th 


ue, 
St., New Tort 18. 

up—average . Two-column_ fillers, 
novel length (20,000) each issue. Ken W. Purdy. 


000. 
High rates 
Virginia Quarterly Review, tt Range, Charlottesville, Va 
"Exceptional literary, scientific, political essays 7000 
ries and verse of high standard. Charlotte Kohler, Ed 


ub. 
ys, 2601 . Figueroa St., Los Angeles 54, Calif. (M- 
300-1200, photos of out-of-doors, natural science, 

history, etc., Calif., Ariz., Utah, Nevada, New Mexicu, al: 


So. Colorado. erse; cartoons. Phil Townsend Hanna. 5c, Acc 
Why ‘Modern Living Press), 17 E. 45th St., New York 1: 
Case histories on overcoming emotional and other personal 


problems, cast as case histories, first-person, or optimistic psy- 
}0'ogical “with help. Non-fiction, 1000- «stories, 
-3000; fillers. Lawrence C. ldsmith. 3c, Acc. 
Your Life, Today’s Guide to Desirable Living, 227 E. 44tin 
a lew York 17. (M-25) Inspirational, helpful articles on 
personality profiles. 1200-2500; quizzes; brief games: 
ers. Douglas Lurton. First-class rates, Acc 
ur ity, E. 44th St., New York 17. (Twice a 
articles on all phases of personality. 700-2500 
rates, Acc. 


STANDARD PERIODICALS—B 
108th St., New _ (W-15) Articles on 
000-2000; 


c. Harinett, S.J. 2c, Acc. 


). 

American Scholar, The (United Chapters of Phi Beta Kappa), 
New York 10. 75) Articles on subjects ‘‘o. 
pedantic language.’ 
-3500; poetry. Hiram nag $5 printed page, maximum 
verse, $10-$25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, Nev 
20. (M-25) Illustrated articles dealing with Sweden, rela- 
ns between Sweden and U. S.. or stories of agg al Ameri- 


Weekly newspapers), 63 Vesey 

7. Features with photos, best lengths 900 and io00 
oe O'Neal, Story Ed. Moderate rates, 

Audubon Magazine (National Audubon Society), 1000 Fifth 
ve., New York 28. (Bi-M-45) Prefer query first for articits 
birds, mammals, plants, insects, wildlife, conservation; wild- 
fe and conservation of region or locality; biographical sketches 
living naturalists: how-to-do and persenal experience on 
500-2500. Photos. John K. Terres. $15-$75 

Acc. 


y Co., Winnipeg, Canada. (Q-25) 
exploration, irade, anthropology, natura: 
an up W 2900, 
fornia Highway Patrolman, The, Box 551, Sacramento, 
lif. Ji of California ‘Association of Highway 

Articles on highway safety, 500-2500. W. Howard 


Acc 
“Geographical Journal, 36 Elgin, Ottawa. Canada 
“{M-35) Illustrated geographical articles 1000-5000. Gordon M 


liyn. tle Acc. 
360 McGill St., Can- 


(Catno- 


anadian National Maga 
(M-10) Articles beari 


a. National Railwav: 

tivities and railway poner ly to 1500. C. W. Higgins. Fair 

Ch Jewish Forum, The, 82 W. Net mend St., Chicago 
1: 25) Articles, stories -6000; art work 


— subjects and minority problems only Wein- 
troub. ‘6c, 

s\ The, 407 S. Dearborn St., Chicago 5. (W- 
15) Articles on religious, international affairs, social welfare 
topics, 2000; verse. Paul Hutchinson. Fair rates, Pb. 


Christian | Science Monitor, The, 1 Norway St., Boston 15 


(D-5) Articles, essays, for editorial and department pages, up 
to 800; forum to 1200; editorials to 800; poems; jokes; fillers; 
tos. Erwin D. Canham. 55c inch, Acc. 

Combat Forces Journal, 1115 17th St., N.W., Washington, D.C. 
Original articles, transiations, reprints of works om military 
subjects. Col. Joseph I. Greene. 242-3c, Pub. 

Commonweal, The, 386 4th Ave., New York 16. (W-15) Inde- 
pendent Catholic review. Timely articles on literature, art: 
public affairs, up to 2500. Edw. S. Skillin. Ic, Pub. 
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108-10 St., Philadelphia 6. (M-35' 
social, 


Current History, 
Objective of ic 
— t documents. Redmond. 1c, Pub. (No late re- 
Po! 


Deseret News Magazine, Deseret News Publishing Co., P. O. 
Box 1257, Salt Lake City 10, Utah. (W-15) Western activities, 
particularly those — with Utah, Wyoming, Colerado, 
Nevada, Montana, Arizons, 1000 words. 

anecdotes, $1-$2.50. Olive Burt. le, Photos 


Magazine, The, Palm Desert, Calif. (M-35) Illustrated 
feature articies from jesert nature, 
mining, archaeology, exploration, personalities, Indians, 2500 
(Overstocked with poetry.) Randall Henderson. 1!2c up, prose: 
photos, $1 to $3, Acc. 

Empire Magazine, Denver Post, 650 15th St., Denver 2, Colo 
with Sunday Denver Post) General interest features 
-1500 on personality, eon domestic, authentic history: 
short-short fiction to 1000; to 20 lines; fillers; photo- 
features; cartoons. All material should have strong estern 
peg. Need photo-stories. Bill Hosokawa. 14gc, Acc.; $1.50 for 
poems, $5 minimum for fillers; $3-$6 for photos. 


“He says sex isn’t everything and he has written a 
book to prove it.” 


The Wome:.s Magazine For Men, 270 Park Ave., New 
. (M-25) (Not tree-lance market.) 
Wate Magazine (Clark Pub. Co.), 1144 Ashland Ave., Evanston 
3 er 3090 on psychic, unusual. 
unexp’ained happenings; fillers. Robert N. Webster. lc up, Acc. 
Freeman, The, Madison Ave., New York 16. (M-25) Polici- 
cal and cultural articles; poetry: fillers. John Chamberlain, 
Henry Hazlitt, Suzanne La Follette. Pub. (No iate report.) 
frontiers, 19th St. and Parkway, Philade'phia 3. (5-times-yr- 
35) Natural soapy sina 1800-2000; photos. Query. McCready 
up. 


Hvston. I¢ 

Future, Box 7, Tulsa, Okla. (M-25) Published by U. S. Junior 
C. of C. Age of average reader, 30.6 years. Cartoons, $5; fillers, 
lc-3c, Pub. Mostly staff-written or contributed by members of 
Jr. Chamber of Commerce. 

Grit, Wi'liamsport 3, Pa. (W-10) Odd, strange pictures, brief 
text; Americanisms and family subjects; personalities and arti- 
cles of general interest, 300-800; short illustrated articles for 
women's and children’s pages; poems. Kenneth D. Rhone. 2c 
for articles, photos, $3, poems, $1, Acc. 

Horn Book, 248 Boylston St., Boston 16, Mass. (Bi-M) Articles 
on juvenile authors and illustrators. Jennie D. Lindquist. 


lc, Pu 
‘Leatherneck, P. O. Box 1918, Washington 13, D. C. (M-25) 
Strong Marine angle on all pieces. Mi‘itary, travel, fiction, 
humor, profiles on Marine characters. Dona'd L. Dickson, Col. 
USMC. To 3000 no fiction or erticies. Shorts to 500. Cartoons 

to 5c, pix $5, Acc. 

, The, General Commission on Chaplains, 
Ave. NE., Washington 2, D.C. (Bi-M-25) Uses 
articles of 800 to 2400 
and women in 
— (not combat); hobby; cartoons. T. a. 
pprox. ic, 90 days prior to Pub. 

Giegeatnn Antiques, The, 40 E. 49th St., New York. (M-65) 
Authoritative articles representing new discovery, or a new point 
of view, or a new opinion, regarding some aspect of glass 
china, metaiware, furniture, -2500; Essays; news item:: 
photos. Alice Winchester. 3c, Pub.; “exclusive photos, paid for 
at cost. (No late report.) 

Magazine Digest, 545 Fifth Ave., New York. (M-25) Fillers 
and jokes only. Archer St. John. ‘be, Acc. 


122 Maryland 


humorous, travel, 


Marine Corps Gazette, The, Marine Corps Schools, K 100 
Quantico, Va. (M-30) Professional, military, Marine Corps 
naval. air subjects, 1990 to 5000. illustrated, with emphasis on 
amphibious warfare. Major James A Pounds. USMC. 2-3c, Pu 
Puo 

Masses & Mai ol Broadway, New York Bs (M-35) 
Political and general artici 3500; literary and art 
criticisms, ‘5000: high 


3500; realistic of Ameriesn life 
quality poetry; Marxist interpretation. Samuel Sillen. $5 print- 


ed page. (No late report.) 

Menorah Journal, The, 20 E. 69th St., New York 21. (Q-$1.50 
Jewish short stories, sketches, one-act plays, essays, poetry 
Henry Hurwitz. le up, ib. 

Miami Daily News Magazin 600 Bi Bivd., Miami, 
Fla. (W-15) Articles and photo stories of south Florida, 1500. 
$20-$25, ib. 

Motor News, 139 so eet Ave., Detroit 26. (M-25) Outdow: 
sports and travel articles. Photos. William J. Trepagnier. $35- 
$75, Acc. 
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science, interesting personalities, sports, news subjects making 
for a better America, 1500-2500; interesting shorts, 500-1000 
fillers, cartoons, short animal material; appealing animal 
(W-10) Feature articles, Canadian appeal articles with new: “ 
2000. Nov 10. 000-45 000: serials 0-30.000;__shor 
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N: The, 20 Vesey e.. New York 7. (W-20) Articles on 
politics, literature up to 2400; poetry. Freda Kirch- 

ey. 2c, 50c line’ for peeeey, Pub. 

al Guardian, 17 Murray St., New York 7. (W-10) Shor 

factual material suitable for an ve publ:- 

cation, inciuding humor and satires, short verses of social or 

political satire; political, economic, civil liberties or human news 

inclusion in weekly news roundup; news pnolws aivug avove 
ines. Cedric Belfrage. 1c-2c, Pub. 

National Guardsm he, Stewart Bidg., 400 6th St., N.W., 
1. peal all-male group, 

17-35; sports military articles, 500-3000; cartoons. 
Allan G. Crist. 3c, Pub. 
National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, articles, essays, Jewish interest 
1000-3000.. Edward E. Grusd. le to 2c, Pub. 
New Mexico Magazine, Santa Fe, N. M. 
articles on New Mexico, 1500. George Fitzpatrick. $10 to 
article, Pub. Verse, no payment. 
New Republic, 40 E. 49th St., New York 17. (W-20) Articles 
to 2000 on current political and social subjects; no fiction or 
verse; preferable to query. Michael Straight. Pay by arr. 
Upinion, 17 E. 42nd St., New York 17. (M-25) Articles 2000. 
short stories verse; fillers; Jewish interest. J Pub. 
180 Long Ave., Boston 15, Mass. (M- 
Animal articles and stories (not fiction) 

8 $1, up. 
n roo! -25) Pro- 
on naval subjects, of interest to enlistea 
2000-4000; action 
ihotos; humorous and fact essays witn 


(M-25) 
$15 per 


HOW UNKNOWN AUTHORS 
ARE WINNING SUCCESS 
WITH FIRST BOOKS 


C. L. McDermott and Shay Nichols 
came to Vantage Press 


BS Bien IS an important story for every author 
who is still trying to get his first book pub- 
lished, a story proving there is real hope for the 
unknown writer who has faith in his own work. 


| CASE No. 1 | 


4g-lc, Pub. No for 
1323 M 


t., N. 
Address epigrams, jokes, topical 
; cartoons to Art Editor. $5, Acc. 

ple & Places, 3333 No. Racine Ave., Chicago 13. (M-Free- 
controlied) Short, human-interest, ple-and- oe articles, 80°, 
pictorial. Burton D. Loken. ic; photos, $7. 
People Today, 535 5th Ave., New York 17. (Every 2 weeks-10) 
Articles, news items, photos. Allen F. Chellas. Fair rate, Pub. 
Versonatist, U. ol dv. Calit., Los Angeles 7, Calil. (Q-ou 
Philosophical, literary and religious articles of scholarly nature 
ora amount of verse. Dr. 


Raiph T. Flewelling. Small rate 
‘Physical Culture, 220 E. 42nd St., New York 17. (Bi-M-25) 
ety market for articles to 1006 on health and physics! 
culture. Bernarr Macfadden. 2c, Pub. 
cresb: Life, 321 8. “4th St., Philadelphia 6. (Bi-M-20, 
Human interest news, repo and feature articles 200-1500, on 
Protestant Christians " preierably | Presbyterian) who apply Chris- 
tian principles to iness, politics, community service, etc. 
ne stories, 500-700, for ages 4-8. Robert J. Cadigan . 2c, 


“Profitable ge 24th & Burlington, Kansas City 16, Mo. 
(M-25) Original Lew-to-do-it articles built around hobby ex- 
perience of a person; features demonstrating tne l'- 
nancial stories built around individual 

Fact items. T. M. O'Leary. ic 


verse to Sypathe 


ic 
possibilities of 
hobbyists, to 3000; cart 


photos, $1-85, Pub. 
E. 49th St., New York 17. (M to guests of 

13 smart New York and Washington hotels) Buys an occas 
sophisticated short story to 1500; short, top-quality verse; arti- 
cles. Clarissa M. deVillers. Varying rates, b. 

©. Box 611, Indianapolis 6, Ind. Original anecdotes 
to 150 "words for use of public speakers. Lucy Hittle Jackson. 
Varying payment according to quality, Acc. 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 

Rosicracian The, O ide, Calif. (M) Articles on 
occultism, mysticism, art, science, nutrition, astrology, in accord 
with the Rosierucian philosophy; short stories along same lines. 
1500-2500. $3-$15, Acc. 

oat cuay neview of Literature, 25 W. 45th bays New York 19 

Articles, essays, 1500-3000, verse, fact items, 2m liter- 
documentary films, stage, pM vor'd affairs 
cartoons. Norman Cousins. $100 up for articles, Pub. 

Seattle Times Sunday Magazine Section, Box 1892, Seattle 11, 
Wash. (W-15) Features on Pacific a subjects only, 
1200-1500. Picture layouts for roto ion. Chester Gibbon. 
$15 for unillustrated artic'e; $25 suttable art, b. 

Ski Ma: ine, Norwich, Vt. (Six issues, Nov. through March— 
35) Articles 1000-1500 on ski trips, resorts, persona'ities. Some 
verse, humor, fillers about rie Arthur R. Moffatt. 1c-10c. 
Verse $2; fillers, $1; photos $1-$10 

Dallas 5, 
regional 


on 

Mien Maxwell. 
poems, 

Michigan Bivd., Chicago 16. (Q 
arket. 

So., Minneapolis, Minn. (M-25) 

to 3000 words, related to field sports; 

articles, how-to-do-it features, to 3000; fillers 
By arrangement, 

(M-10) arti- 


music, 


‘poetry. 


Acc. 

Stop, 340 E. 57th St., New York 22. 
ces popuiar subjects, profiles, preferred length Artho- 

Suc ¥. 227 E. 44th St., New York 17. Articles — 
ing principles of success; actual success stories of living le 
singly or grouped. Dougias Lurton. Good rates, Acc. (Publishe? 

sf ;_inactive market.) 
Magazine, The House of 
Constructive, wholesome short 
words. 

Survey, The, 112 19th St., New York 3. (M-50) Articles 
to 3500 in the = x" social welfare; rarely verse. No fiction 
Modest rates, 

uspense (Parrell Pub. Corp.), 420 Lexington Ave., New York 
17. Stories must have powerful suspense theme; shorts 1 
5000; novelettes to 8000. 2-5c, Acc. (Also uses suspense novels 
for separate 35-cent book publication.) 

Swing, WHB Broadcasting Co., 1121 Scarritt Bidg., Kansas 
City 6, Mo. (Bi-M-25) Artic.es, 800- 1800, on science, knowiedge. 
medicine, adventure, biography, hobbies, travel, culture, success 
occult, etc.: stories, 800-1800; cartoons; fillers, 100-700: a 
jokes. $10-$15 for feature material. 1c for fillers, 


Octoser, 1951 


The amazing story of A 
YANK On PiccapiLty, by Capt. C. L. McDermott. 
This first novel by an unknown writer was 
turned down repeatedly by New York publishers. 
Vantage Press had faith in the book and pub- 
lished it in June 1951, under its cooperative plan. 
Result: YANK was bought before publication by 
Popular Library for reprint in a 25c pocket 
edition; the first printing will be 150,000 copies. 
The hard-cover edition of 3,000 copies, selling at 
$2.50, was sold out four weeks after publication. 
Another printing of 7,500 copies was ordered 
immediately and, of those, over 4,000 have a 
ready been sold. Says Capt. McDermott: “J gi 
all the credit to Vantage Press—they are doing 
terrific job of promotion and distribution.” 


CASE No. 2 | 


The story of A Girt From 
Rusy’s, by Shay Nichols, another first novel. Thi§ 
book will be published officially in October, 1951, 
but before publication the entire first edition of 

2,000 copies was sold out. This has caused Vane 
tage Press to increase its first printing to 4,000 
books, with good prospects of greater sales later 
Says Mr. Nichols: “Z am delighted with the 
treatment my book is getting—a sell-out of th 
first edition before publication was far, far nol 
than I had expected. Vantage is certainly giving 
me fine deal.” 


Are YOU looking for a PUBLISHER? 
Send for FREE BOOKLET 


If so, VANTAGE Press has an attractive pla 
yhereby your book may be published, promot 
and distributed on a professional basis. To lear 
more about this successful program—the one that 
worked so well for Capt. McDermott and Mr. 
Nichols—please write to Miss Barbara Baxter for 
Free Booklet BB4, To the Author in Search of 
a Publisher. 


VANTAGE PRESS, 
Dept. BB4 
230 West 41 St., New York 18 


Inc. 


naval slant. Jimm Galligan. 
literary, nation) 
sor prose, $5 f 
Spectator, Ju x 
90) (Not a fri | 
Sports Afield. 
Some short fic : 
victure stories, 
A 19 


SHORT STORY WRITING 
How to write, what to write, and where to sell. Our 
courses in Short-St Writing, Juvenile Writing, 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice: 
real teaching. All courses moderately priced. 

For full porticulars write today te: 


The 
Dept. AJ Springfield 3, Mass. 


dace 


A LOW COST PUBLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts 
in book and pampnhiet format. Send for Bulletin 6 


THE PRESS 
313 West 35th St. New York 1, N. ¥. 


eee. 


GHOSTWRITER 


Over twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. 
1 do it for you. Reference women’s WHO’S 
WHO. Correspondence requires return post- 


age. 
NEWELL 
2964 Aviation, Miami 33, Florida 


MLL DO IT FOR YOU 


Sick of rejects? | have ghost-written millions or 
words of stories, articles, books, for hundreds of 
satisfied clients. |! may be able to heip you see 
your name in print and make money on your raw 
material. Reasonable rates. Particulars FREE. 


WILL HEIDEMAN 


New Ulm, Minnesota 


Dept. A 


FREE Photographs 


“88 SOURCES FOR FREE 8x10 GLOSSY PHOTOGRAPHS” 


Is YOU—for the first time—exactly WHERE and HOW to 
ain FREE PHOTOGRAPHS on Science, Nature, Travel, In- 
try, etc. Get PHOTOGRAPHS FREE and SELL THEM FOR 
SH. A MUST for the article writer. Complete Folio $2.00. 


a RVICENTER PHOTOS 
0. Box 6 


AT SEA IN A LEAKY BOAT? 


Don‘t know what is wrong with your rejected ‘scripts’? 
1 you what I‘ll do. Send me a story, up to six thousand 
ds, accompanied by a five-dollar bill, and I'll not only 

all the flies in the ointment but I'll rewrite the first 

in full for you! You'll learn about story starts I'll 


ise you! 
Cc. C. WAGONER 
16 E. 4th St. 


leveland 1, Ohio 


Tucson, Ariz. 


TRY THE COMIC BOOKS! 
Let of comic book material 
help 4-page booklet, FUNDAMENTALS 
OF comic “tripr WRITING ($1) contains over 
15,000 words on comic book techniques, PLUS a 
sample STORY SYNOPSIS and page of PANEL 
SCRIPT as submitted to an editor. Limited supply. 
Get yours NOW! Send $1 to: 


EARLE C. BERGMAN 
1255 No. Gordon St., Hollywood 38, Calif. 


These Times, 59, Nashville, Tenn. (M-25) 
and reli; and 1800-2000; verse 
themes; short terion: photos. R. E. Finney, Jr. Ic, ae verse 


up to $15. 

This Day, 3558 8S. Jefferson St., St. a 18. (M-35) Short 
stories, novelettes, serials, articles, full human interest on 
affairs; short “reader editorials’; fiers, jokes and epi- 

grams; verse; cartoons; photos. Henry Rische. 1c up, Acc. 
Reports in 2 


P. O. Box 350, Albany 1, New York. Articles for dentists 
on dental or dental ~s themes, 800-2400; fi 
of the same type, 750 to Fogg 
illustrations, individual or series. 
Payment to $75 for unusual, top- fight articles: rates 
through individual negotiation with each contributor, A 
Townsend National Weekly, 6875 B: 
Articles and news on social security, taxes, aid to 
No fiction. Buying little at present. George B. Fritz, 2c, Acc. 
Cleveland 1, O. (M-10) 
fillers; jokes; 


Trailer Life (Trailer Coach Association), 3107 W. 6th St., Los 
Angeles 5. (M-15) Articles and fiction, 500-1500; serials, 3-part; 
slanted toward trailer life and travel, or outdoor subjects of 
interest to trailer owners; cartoons, news items, photos, fille:s. 
profiles, similarly slanted. Stress family angle and advantares 
of trailer for luxury vaaction. Semi-technical articles to 2ive 
trailer public know-how on owe trailers. Doris Woodward. 
lc_up; glossy photos, $2.50, 

(M-10) Travel articles to 1 ly built 
trailcoach life. Jean Jacq 


tos $5, Pub.; 4x5 color trans- 
New York 19. a What to 
in—anywhere 
2000-3500, with 2500 preserved 


-2c, Acc. 
Turf and Sport Digest, 511 Oakland, Baltimore * Md. (M-35) 
Short stories 3500-5000 with racing und. rticles 2500- 
4500 on racing. biographies of racing people, methods of syste:n 
play, personal experiences at the races. Photos (kodachrome 
cover and photos of thoroughbred racing, $75); crossword puz- 
gies. Raleigh S. Burroughs. ic, Pub. Photos $3-$6; puzzles, $5. 
Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Arucie 
on current political, literary, selentifie, art subjects 4000- 
Quality short stories; poetry. Paul Pickrel. Good rates, b. 
. (M-25) Short fiction, artcies, to 2000; 
ers, , photos. New England subjects; no place 
limitation for fiction ‘or verse. Richard Merrifield. ‘1c-2c; 25¢ 
line, verse, Pub. 
© Mind-—Psychology Digest, 103 Park Ave., ered York 17. 
Material on psychological subject-mat' 1-2000; 
and occasional poetry with 
Lesley Kuhn, Mng. Ed. le-2c, Acc. 


WOMEN’S AND HOME MAGAZINES 


Baby, Inc., 180 Riverside Drive, New York 24. (M- 
25) For expectant mothers and mothers of babies under one 
year old. Uses in every issue an article by physician and other 
suitable articles not over 1000 words. No fiction. (Overstocked 
with verse.) No photos. Beulah France, R.N., 4oc, Pub. 
merican Home, The, 444 Madison Ave., New York 22. (M-25) 
Practical articles with human interest illustrations ge Bog 
home, interior decorating, 
800 to 


. How-to-make or how-to-do picture * articles on 

homemaking subjects. Mrs. Jean Austin. Varying 

Baby Post, 253 Main St., 

Authoritative articles, 1000, bal care, home features, ani 
short story bg appeal to this particular field. 

Cripps 5c, Acc. 


New York 16. 
articies a 500-1000; fillers; verse. Ru 
burn Sedan. 

Baby Time (Alford ‘Baby Group, Inc.), 424 Madison Ave., —_ 
York 17. (M-25) Articles and stories 500-750 of interest to 
and expectant mothers; verse; photos. Doruthy per 
article, Acc. (Similar requirements for Modern 
day’s Baby published by a4 same firm.) 
ter Homes 1716 Locust St., Des Moines 3 
lowa. (M-25) Practical how-t0-do articles on home, family, and 
garden to appeal to both men and women. No fiction, very 
Uses general er articles tor f 
Anecdotes and shorts, 


.. New York 17. (M-5) 
of domestic life with a light accent, 4000- x 
One story to an issue. Limited amount of non-fiction: how-to 
articles, child care, personality pieces, travel, humor, 


ation, human interest, 300 up. Magazine is sold in 
super markets. Christine Holbrook, ed.-in-chief. aise} Tracy 
mng. ed. Prevailing rates, A: 
agazi 527 Sth Ave., New ‘York 17. (Q) Articles, 
covering fashions, furnishings home decoration, 
heres ae A. interest to brides; verse. Helen E. Murphy. Varying 
a The, 1020 S. Main St., Los Ai les 15. (M-35) 
Articles pertaining to California; all types of fillers; photos. 
Asherenpo. Varying rates, Acc. (No recent 


report.) 
anadian Home Journal, 73 Richmond St., W. Toronto, Ont. 
Snort swrles wo arucies of interest to Canadia. 


Good rates, 

Canadian Homes & (Maclean-Hunter Pub. Co.), 481 
University Ave., Toronto, Canada. (M-25) Tiiustrated 
articles to 1000. $25-$50; $3-$5 per illustration, Acc. Address 
inquiries: J. McKinley 
Charm Magazine (S & S), 575 Madison Ave., New York 22. 

Articies and short stories of interest to women who 
. Eleanor Pollock. Varying rates, Acc. 
(Maclean), 481 University Ave., Toronto, Canada. 
(M-15) Short stories and serials; love, married-life, Par 
= mystery, adventure, 3500-5000. Articles, 
terest. up to 2000, Acc. 


Love 
5000 


(M-25) 


AUTHOR & JOURNALIST 


ES] Trailways Magazine, 108 No. State St., Chicago 3. (@-2) 
Articles, 1500-2000, on locations in U.S. served by Nations. 
parencies for cover, 
Travel, 115 W. 45 
and see—with costs 
% photos; cartoons. 
« 
. 
| 
i 
4 
CA| 
a Pub.; articles, up to $700, Acc. 
| 
Me 
Cc 
20 


Child Study, E. 
child 

— 1000- 2000" on 

agers; 

verse, photos of family groups. le articles, Acc. 


Joy Bayless. 

Christian Parent, 1222 eZ *. Highland, Ill. (M) Arti- 
cles and short stories to 2500 Christian home life and 
Christian child training themes; fillers; cartoons; photos. M. P 
Simon. $2.50 1000 words, Acc. 

’s Magazine, 16 E. 40th St., New York 19. (M-5) 

Quality and formula stories; humor or helpful articles with 

slant to short humor for “That Man Here”’ 
ent; 


women characters. 
Helen E. Greenwood. Pair rates, 
Family Circle Magazine, 25 W. h St., New York 19. (M) 
Heavily wholly staif-written. Speciai 


Ind. (M-20) 


Jefferson, 
“stories, 1000-2000, family subjects 
w., Mon- 
adven 


Star, 245 St. James St., 

Stories 2000-4500, romance, 
family audience. H. Gordon 
Flower Grower, The, 70 “. 45th St., New York 17. ps nd 
om age articles by experienced home gardeners, and photo- 
graphs gard ; articles 1500, fillers 100- 200. 
Theodore 4 A. Weston. $5-$75 per article; $5 photos, Pub. 
Garden and 


the Gardener’s Chronicle, ‘432 4th Ave., New York 
uratel, ior 


74th St., New York 21. (Q) Articles on 
, family relations, etc. Frances 
810 Broadway, Nashville, Tenn. 
child guidance 


149c_ stories, 


mystery, 
Green, Fiction Ed 


no fic- 
tion or poetry. 
lew 


Good Housekeeping ( 
York 19 (M-35) es : articles; 
Distinguish rt tei 
Prefers articles in outline form Louise ‘Aswell, Lit. 


es, Acc. 
and Home, Skelgas Div., —_ Oil Co., P. O. Box 
436, Kansas Cit . 4 Articles on homemaking, food 
preparation, hold ids, of the home and familv, 
hobbies, family, ete., 500-1500, of interest to suburban 
families. Viola H. Ward. 2c; or $15 for page with photos, $25 
for double page with 6 
Holiand’s, The Magazine of the South, Dallas 2, Tex. (M-15) 
Success stories on home b and interior deco- 
ration, gardening, community improvement in states in the 
South and Southwest. ‘Authoritative how-to articles on home 
building problems — on child care and training. 3c up; 
for photos, he a $75 up Ps color transpi ies for cover, Acc. 
jome Desiral The, 836 S. Michigan Ave., “Chicago. Not in 


market for material. 
Home Life, 16] 8th Ave., N., Nashville 3, Tenn. a a 
500: and fea of interest hom 


ideas. Joe 
Nast), 420 Lexington Ave., 
on, 


ening, landscaping, 
ing remodeling, unusual travel and architectural articles 
Albert Kornfeld. 1500-2000. Ta’ Ace. 

House Beautiful (Hearst), 572 Madison Ave., New York. (M- 
50) Articles on ogy remodeling, decorating, gardening, en- 
tertaining, cooking, home furnishing, etc.. 
to oe with photos; “fillers. Largely staff-written. Elizabeth 

912 Kansas Avenue, Topeka, _ Kan. (M-10) Practi- 
cal how-to articles on building, home deli 
furnishings, decorating, gardening, and po 
interest articles slanted of di 
town families on health, travel, family relations, 

and social problems. Picture stories on all 

ubjects. Use 4-color and black-and-white. No fiction. 

Limited amount of light verse and cartoons. Robert P. Crossley. 
Top all —, Acc. 

New York 23. (M-15) 


Indepe: Woman, 1819 Broadw 
Official of the ‘wational Federation of Business and 
Professional Women’s Clubs. Considers only articles having 


(Conde 


House Garden 
York Home deco: 
and 


women who earn their own 


ver: women in community service, cw 

national and international issues, economic, social and political; 

treated — point of view of the ——— on. works. Also 
erse; + 


Frances Maule. $10 = $35, Acc 
Journal (Curtis), Independent Sq., Philadelphia 
5. (M-25) Articles 2000-5000; short stories 4000-7500; serials, 
50-70,000; novelettes 20-40,000; short lyric verse; fillers, ae oN 
Bruce Gould, Beatrice Blackmar Gould. First-class rates, 
Life Today, 444 Madison Ave., gl York 22. (Bi-M-25) Prac- 
tical, inspirational articles, 500-2000, on marriage, love, divorce, 
o—_ life in U. 8., community problems. Sara Judson. 2c, 


work. 


Living Young Homemakers (S & S), 575 Madison Ave. 
New Tork. “22. (M) Small market for short articles, 1000-1500 
how-to-do in home, garden, health, children, etc., ani 
with photos. razwell Evans. Varying rates, 

oiselle New York 
articles of interest to young women, 2¢ 


bels. Acc. 
Ime, 227 E. 44th St., New York 17. Persons! 
experience articles backed by research. Douglas E. Lurton. 
Good Acc. 

Mayfair (Macl 481 T y Ave., Toronto, Canada. (M- 
25) “Articles of Goniéien — on fashion, society, the 4r's, 
sports; fillers; photos. 2c, 

McCall’s (McCall), 230 Park ‘Ave., New York. (M-25) Serials, 

10-12,000; short 
L. Wiese. Firs:- 
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FORREST CARDELL 


WRITERS! Don’t guess—don't waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 
help and my daily trips to New York 
editors have made convincing sales. 
Let me prove to you what | can do. My terms 
are reasonable 
Commission: 10%. Fees: —— any script up 

5,000 words and 50c M Secoanilon 
Reasonable terms on agg Return postage 
with each script please. | need stories and 
articles with any theme. 

FORREST CARDELL 
Literary Agent and Consultant 

84-46 Jamaica Ave., Woodhaven N Y 21 


AUTHOR’S EDITIONS 


Have your poems, essays, etc., privately printed in 
attractive book form. Reasonable prices for small, 
fine editions. 
for further particulars write 
CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


| FIND THE BEST IN YOUR STORY 
and build it into brilliance, originality and 
appeal. You learn to “plot with power,” to 
write with confidence, to produce the kind of 
stories the editors buy. | rewrite 1000 words 
to give you the best in plot and style. 
Very prompt service: $5 per story. 
BAYARD D. YORK 
204 Raymond Road West Hartford 7, Conn. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


LET A WRITER 
teach you to write. 


MERIDEL LE SUEUR 


Short story writer—all leading magazines. 4 chil- 
drens books. North Star country. Many Successful 
writers developed in 20 years of teaching. 6 months 
personal structural help at low cost. Mss. help $1 
per thousand words. Box 3190, St. Paul, Minn. $3 
minimum. 


WRITE SONGS? 
Magazine For Songwriters! 
Vital Tips —- Monthly Contest 
Songsharks Exposed! 
THE SONGWRITER’S REVIEW 
Sample 25c¢ $2 per year 
1650-D Broadway, New York 19, N. Y. 


Family Digest, 549 q 
Articles, 500-1500; short 
F. A. Fink. 1c-2c, Pub. 
16. Garden 
longer featur one 
id 
lyric quality, human interest, and beauty, occasional photos; 8 
‘oon 2/3¢ 
New 
4 
> 
special interest or importance to Ps 
| — I 
| 
| 
| | 
class rates, Acc. | 
| 
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What Editors Want Now 


Leatherneck, Box 1918, Washington 13, D.C., 
wants a strong Marine angle on everything it uses, 
including fiction, articles, humor, cartoon, and pic- 
tures. Col. Donald L. Dickson, USMC, is the new 
editor. 

— Ae] — 

Here’s How, 1512 Jarvis Ave., Chicago 26, which 
specializes in feature copy on how to get ahead, 
has cut its maximum wordage to 2000. 

— Ae] — 

Everywoman’s Magazine, 16 E. 40th St., New 
York 19, is another magazine following the trend 
to briefer material. Its maximum is now 3000 in. 
stead of 4000 words. 

— Ae] — 

Against the trend to brevity is announcement 
by the New Yorker, 25 W. 43rd St., New York 18, 
that it will accept fiction up to 4000, articles up to 
6000 words. These are more than double the for- 
mer maximum. This market carries prestige, but 
it requires a special touch. 

— - 

Magazine Digest, 545 Fifth Ave., New York, is 
concerned about the number of original mss. sub- 
mitted. It is strictly a digest magazine, reprinting 
articles and short fiction. 

— Av] — 
_Grune & Stratton, medical publishers, 381 4th 

e., New York 16, are celebrating their first ten 

€ars in the business. While so far all their titles 
are by M.D.’s or Ph.D.’s, they will consider medical 
manuscripts from others provided the subjects are 


expertly handled. 
— Ae] — 


Western Family, 1300 N. Wilton Pl., Holly. 
28, reports that it is out of the filler market. 


— Av] — 
n the other hand, Future, Box 7, Tulsa, Okla., 
an of the U. S. Junior Chamber of Commerce, 
pw buys fillers, though most are contributed by 
mbers of the organization. 


Yontests and Awards 


+ Freedoms Foundation, Valley Forge, Pa., offers 

am award of $1000, 15 awards of $200 each, and 
ve of $100 each for original unpublished manu- 
ipts dealing with freedom and the American 
y of life. This is in addition to the usual 

awards for published material. Data may be ob- 

aped from W. C. “Tom” Sawyer, vice-president. 
— Atv] — 


The Bernarr Macfadden Foundation offers 
$1000, plus a per cent of earnings, for the best 
three-act play on Mr. Macfadden’s life. He him- 
self will judge the entries. Plays must be submit- 
ted typewritten, with return prepaid envelope, to 
Play Department, Bernarr Macfadden Founda- 
tion, News Bldg., 220 E. 42nd Street, New York 
7. The contest closes Deember 31, 1951. 
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Poets will be pleased to learn of a new market 
for shorter poems: Toronto Star Weekly, 80 King 
St.. W., Toronto, Can. 

Ae] — 

Apartment Life is a new shelter magazine 
specifically for the New York metropolitan area. 
Succeeding Apartment Hunters Guide, it concerns 
itself with apartment furnishing and decoration, 
new gadgets, maid services, and similar subjects. 
Both how-to articles and feature stories about 
personal solutions of problems are welcome, the 
latter to be accompanied by photographs or draw- 
ings. Material varies from 1000 to 4000 words 
and must be directed to the average apartment 
dweller. Payment, $10 to $50 a feature. A few 
cartoons on apartment living are bought at $10 
each. Address Edgar J. Dobrow, Managing Editor, 
Suite 1200, 545 5th Ave., New York 17. 

— — 

The Fisherman, 22 E. High St., Oxford, Ohio, 
wants authoritative 1500-word articles on fish and 
fishing, fish management, tackle and baits, con- 
servation, wildlife. Query the editor, George S. 
Fichter, before submitting anything. 

— — 


The Country Poet, Sanbornville, N. H., is a 
new quarterly seeking verse and essays of farm, 
field, and stream. No payment is promised, but 
contributors share in the profits if any. 

True Crime Detective is the new name for 
Detective: The Magazine of True Crime Cases. 
This is a digest-size magazine, much more literary 
than most true detective books and often contain- 
ing work by big name writers. Editor: W. D. Rad- 
in, 570 Lexington Ave., New York 22. 

Guard against a possible anti-store angle in 
submitting to My Baby, 53 E. 34th St., New York. 
The magazine is distributed through retail stores 
and naturally doesn’t want to antagonize its sales 
outlets. 


Houghton Mifflin Company is continuing its 
annual awards to authors planning significant 
books of fiction and non-fiction. The award in 
each case is intended to enable the writer to com- 
plete his work. For particulars address Houghton 
Mifflin Company, 1 Park St., Boston, Mass. 

— 


Prizes of $5, $3, and $2 are offered for “the best 
poems contributing to everyday living,” in mem- 
ory of the late F. P. Davis, anthologist of news- 
paper verse. Send three copies with pen name 
together with a sealed envelope containing the 
author’s real name and the title of his poem. 
No entries returned. Address Davis Contest, 
James Neill Northe, 318 N.E. 9th St., Oklahoma 
City, Okla. 
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349 Places to Sell 


[Continued from Page 21] 


Modern Needlecraft-Knitting, 247 Park Ave., New York 17. 
(Q-35) Welcomes ideas on aews regaraing all phases ot needle 
crait,. Maggie Meehan. acc., according to assignment or 
ot materiai. 

Mothers Home Life, 179 E. 2nd St., 


Leicht rstockea 

My Baby (Shaw 'Pub., 34th St., = York. (M-25) 
Articles and picture stories on infants to 3 years. Stories and 
articles for prospective parents. How-to epttees. Up to 2000 words. 
Ann Howard. 2-4c, Pub. 

National Parent-Teacher, The, 600 5. Michigan sivd., Chicagy 

but intormaliy written, iilus- 
children, to 1800; 
Acc. 
rents’ Vanaerbilt Ave., New (M-25) 
Articles on teeaily relationship, child care, feeding the fami!r 
recipes, -2500. Mrs. Clara Savage 
$100 Acc.; shorts on childhood 
and teen-age problems $2.50 each, Pub. 

Popilar Gardening, 141 E. 44th St., New York 17. (M-50) 
Practical gardening articles, successful gardening a young home 
owners, 1000, with photos. Paul F. Frese. 

Sanset (Lane Pub. Co.), Menlo Park, Calif. “(M-20) Largely 
staif-written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, Western crafts, 
how-to-do-it articles. Query. Walter L. Doty, Acc. 

Today’s Baby. See Baby Time, above. 

Today’s Woman (Fawcett), 67 W. 44th, New York 18. (M-25) 
Fiction and facts of interest to the young housewife 20-35 years 
of age. or less; 1000-7000. Geraldine 
Rhoads, Ed.; fiction Ed.; Eleanor Stierhem, 
Fiction Ed Excellent rates. 

Vogue, incorporating Vanity Fate (Conde Nast). = Lexington 
Ave., New York 17. (2M-50) Articles of interest men and 
women, 1500-2000; phots. No no fiction. Daves. 
Good rates, Acc. 

Western Family, 1300 N. Wilton Pl., Hollywood 28. (Semi-M) 
All types of light, romantic fiction to 2500; short sho and 
vell-illustrated how-to-do-it articles of interest to 
maker, to 1000; two-part seria's; verse; cartoons. 
3c, Acc. Buys all rights. (Overbought on verse, ) 

Western Home, 1213 H St., Sacramento 3, Calif. (Q) Chief 
need is for 50-60 word how-to-do-it fillers ‘directed to house- 

; tie material !n with hardware items where possible. Sea- 
lc up, $3 for photos, Acc 
The, 420 Lexington Ave., New York 17. (M-25) Sound, 
uniormanive fact articles, 2000, o1 interest to women, with 
illustrative anecdotes, preferably written in she style 
eodore Irwin, Ed. Dir.; Madalynne Reuter, Ed. Good 
vates, Acc 

Woman’s Day, 19 W. 44th St., New York 18. (M-5) Serious 
and humorous articles, 1800-2000: inspirationa!; how-to; fillers. 
Human interest and humorous type fiction, 2500-5000. Mabel Hill 
Souvaine, we Betty Finnin, Fict. Ed. Acc., no set race. 

Woman's Home Companion (Crowell-Co' lier), 640 
New York 19. Women’s and hovuseho'd interest. 

to novelettes 15,000; short nove's 
Wm. A. H. Birnie, Ed.; Elliott 
rs' rates, Acc. 

Woman's Life, 227 E. 44th St. New York 17. (Q-25) A cow- 
panion publication to Your Life and Your Personality, helpful, 
entertaining articles, 400-2500, on all phases of a woman's 'tfe 

uglas Lurton. Good ral 


Winona, Minn. (M 
short verse. Dvuroth; 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere, 
Adventure Magazine (Popular). 205 E. 42nd St., New Yor 
17. (Bi-M-25) Distinctive adventure short stories, novelettes. 
of ——- Action ballads, 50c per line. Ejler Jakobsson 
up, Acc 
Blue Book (McCall), 230 Park Ave. New York 17. (M-25) 
Mystery, humor, and adventure short stories, novelettes; boot 
Articles. Masculine slant. Donald Kennicott 
r 
Jungle Stories (Fiction House), 130 W. 42nd St., New Yorr 
18. (Q-20) Adventure short stories of the African jungles 
Jack O'Sullivan. lc up, Acc. 
Short Stories, 9 Rockefeller Plaza, New York 20. (M-25) Ad 
venture. mystery, action short stories up to 6000: noveletter 
10,000-25,000; fillers 50-500. Dorothy MclIlwraith. Good rates, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 
By): (Thrilling), 10 E. 40th St., New Yorr 
000-word lead novel featuring The Black 
Bat, written several short fast-action 
crime stories not over 5000. David X. Manners. Ic 

Detective Tales (Popular), 205 E. 42nd St., New York v7. 
(Bi-M-25) Emotional short stories, crime background, up to 5000: 
detective-mystery-menace novelettes 9000. Michael Tilden, Mng. 
Ed.; Everett H. Ortner, Ed. Good rates, Acc. 

Dime Detective (Popular), E. 42nd St., New York 1’. 
(Bi-M-25) Mystery and action with hasis on ch ter and 
woman interest; short stories 1500-4000; novelettes 10-12,000 
Harry Widmer. lic up, Acc. 

Ellery Q:een’s Mystery Magazine (Spivak), 570 Lexington Ave., 


mystery. No supernatural stories per se, although if a 
mate mystery, crime, or detective short story er supernatural 
or horror elements, O.K. Cartoons. lo tal ang'es 
$200 average length origina! 
vi b blications, Inc.-Doubie 
Action Group), 241 Church St., New York 13. 
fiction stressing plot and characterization. Robt. W. wndes. 

cc. 


Five Detective —— (Thrilling), 10 E. 40th St., New York 
16. “a > 10, a small market for stories to 


Acc. 
* (Thrilling), 10 E. 40th St., New 
and mystery 1000-60,000 
Well-written, cleverly handied crime problems. David X. Man- 
ners. Good rates, Acc. 
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FOR THE FIRST TIME-- 
a major university offers its help to 
writers off the campus! 


WRITERS’ SERVICE 
UNIVERSITY OF DENVER PRESS 
Directed by Alan Swallow 

Manuscript consultation, manuscript 

criticism, selected agency service—all 

by outstanding professional writers! 
Send for brochure about this service; a postal 
enquiry will do. Address: Writers’ Service, 
University of Denver Press, Denver 10. 


ARE YOU LOOKING 
for a 


PUBLISHER? 


The basic policy of this firm is to en- 
courage new, unknown writers. If you 
are looking for a publisher, Vantage 
Press has an attractive plan whereby 
your book can be published, promoted 
and distributed on a professional basis. 
If you would like more information, 
please write for Free Booklet BB. 


VANTAGE PRESS, INC. 
230 W. 41st St. New York 18 


POETS: SAVE YOUR POSTAGE! 


Poetry for today’s modern markets is easy 
to write—and hard to sell, WHY GU<SS 
at the cause of continued rejections when 
you can get a frank market appraisal and 
complete report with helpful suggestions 
for revision for only $1 for 2 poems or $3 
for 7 poems under 30 lines each. Send 
stamped return envelope. OUR CLIENTS 
SELL TO TOP MARKETS SUCH AS SEP, 
hs a Send us those rejected poems 


THE POETRY CLINIC 
P.O. Box 352, Roseburg, Oregon 


MANUSCRIPT SERVICES 


Typing, 50c per 1000 words, plus postage. 


Editing and rewriting; rates and service information 


on request. 
ROBERT A. WISE 


308 Oleander Avenue Bakersfield, California 
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New York 22. (M-35) Stories of detection, and/or crime, and/or | 


SELL IN THREE MONTHS 
OR MONEY BACK 


YOU CAN WRITE JUVENILES .. . 
AND SELL WITHIN THREE MONTHS. 
in past years | have sold some 3000-3500 
stories . . . articles... serials . . . series. 
Now I'm teaching it. 
ALSO CRITICISM AND COLLABORATION 
for Terms and FREE pomphiet 
ls of Ju Writing” 


WILL HERMAN 


IF YOU CAN WRITE CORRECT ENGLISH— 


Suventie Books Manuscript Criticism a Specialty 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 
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cial course of instruction in WRITING FO 


Mention Author & Journalist. 


MAITLAND LEROY OSBORNE 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers. and the only 
one where you can EARN AS YOU LEARN. 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 


THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms. 


23-A Green St. Wollaston 70, Mass. 


R 


TYPING SPECIALIST 


Manuscripts promptly and competently typed. 
50c per Thousand Words. One Carbon Free. 
Minor Corrections. 

Sonnets 10c each. Other poetry Ic per line 
My wide typing experience will help guarantce 
success for you. 

WILLIAM C. DERRY 
40 Rock Avenue Lynn, Mass. 


Cwak Tuts the WMusic Business” 

| {| SONGWRITERS - PUBLISHERS BOOKLET 
"COMMERCIAL MUSIC” 
| FOLLOWING MAILING LISTS: 

iters I 
100-Record Companies 100- Disc Jockeys 
100- Radio Station Musical Directors 
Motion Picture Musical Directors 
Music Organizations 50- Music 
100- Music Editors of Newsp 

POPULAR ADVERTISING CO. INC 
=. PO BOX 927, ATLANTA, GEORGIA 


EASIEST WAY TO MAKE $1 to $10 DAILY 
WRITING FILLERS 


The New 1951 Revised Course & Markets 

No long training or professiona] style and plotting 
technique is necded. You may write that which will 
sell the day you first study the course. Shows how 
to write jokes, news items, juvenile stories and arti- 
cles, household hints, etc. Special sections for sports- 
men, housewives, humorists, etc. Contains samples cf 
published fillers. Complete 4 latest list of over 
150 filler markets and rates. cluded, a month of 
heip on up to 1500 words of *. short fone. if you 
order now. Return this ad and $1.00 today! 


WILL HEIDEMAN 
Dept. A New Ulm, Minnesota 


G-Men Detective (Thrilling), 10 E. 40th St., New York 16 
(Bi-M-20) Glamorous, fast-action G-Men short stories 1000-5009 
novelettes 7000-8000; ag — G-Man novel by arrangement. 
David X. Manners. ic up 

New Detective (Popular, 205° 'E. 42nd St., New York 17. (Bi- 
M-25) Crime shorts 5000; novelettes, 7500-10,000. Michael 
Tilden, Banas 4 Ed.; At Gnaedinger, Ed. Good rates, Acc. 

Phan tom Detective, The (Thrilling), 10 E. 40th st., New York 
16. (Bi-M-20) Fast-action detective, crime short stories 1000- 
ogee Book-length novels by arrangement. Alex Damalman. 

c up, Acc. 

Popular Detective (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-20) Hardboiled and sophisticated detective short stories, 
1000-5000; novelettes, 7000-10,000. David X. Manners. lc, Acc. 


Smashing Detective Stories (Columbia Publications, Inc.), 241 
Church St., New York 13. (Q-25) Same requirements as Famous 
Detective Stories. 


Thrilling Detective (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M) Action-detective short stories 1000-6000; novelettes 7000- 
<< novels 15,000-20,000. Charles S. Strong. lc up, Acc 

Detective Annual (Thrilling), 10 E. 40th St., New Yors 
25) David X. Manners. lc, Acc. 

Triple Detective (Thrilling), 10 E. 40th St.. New York 16. 
(Q-25) Three published detective novels by well-known writers; 
detective short stories to 5000. David X. Manners. Ic up, Acc. 
tor shorts; novels by arrangement. 

Two Complete Detective Books (Fiction House), 130 W. 42ud 
St., New York 18. (Q-25) Originals as well as reprints. 


WESTEKN MALE INTERES’ 


Best West Magazi (Stadium), 350 5th Ave., New York 
i. (Bi-M-25) Same req as Wi Novels and Short 
Stories. 


Big Book Western (Popular), 205 E. 42nd St., New York 11. 
(Bi-M-25). A few short stories 5000. Western —— 10,000. 
Western fact articles to 900. Harry Widmer. ic, 

Complete Western Book Magazine (Stadium), ay “5th Ave., 
New York 1. (Bi-M-25) Western novels to 20,000. Robert 


ip. Acc. 
Dime Western Magazine (Popular), 205 E. 42nd St., New 

York 17. (Bi-M-25) Vigorous, human Western short stories 2009 

5u0u0; novelettes 9000-10,000: novels 15.000; emotional interest, 

— characterization. Everett H. Ortner, Ed. Good rates, 
cc 


Double Action Western (Columbia Publications, Inc.—Double 
Action Group), 241 Church St.. New York 13. (Bi-M-20) Short 
stories 2000-5000; novels eu 000-20,000 (rates by agreement). Rob- 
ert W. Lowndes. 9c, 

Exciting Western ‘Crhrunng), 10 E. 40th St., New York 16. 
(Bi-M-20) Western hard-hitting and realistic short stories 1000- 
5000; novelettes 7000-10,000. David X. Manners. Ic up, Acc. 

Famous Western (Columbia Publications, Inc.), 241 Church 
St., New York 13. (Bi-M-20) Overstocked on novelettes. Uses 
short stories to 5000, articles to 2000. Stress characterization 
and adult motivation. Robert W. Lowndes. ‘2c, Acc. 

Fifteen Western Tales (Popular), 205 E. 42nd St.. New York 
17. (Bi-M-25) Novelettes to 10,000; shorts, preferably with an 
unusual twist, to 4000. Harry Widmer. Ic up, Acc. 

Five Western Novels (Thrilling), 10 E. 40th St., New York 
16. Reprint; small market for fresh story material. Morris O. 
Jones. ic, Acc. 

-44 Western (Popular), 205 E. 42nd St., New York 17. (Bi-M- 
25) Western short stories 4000-5000; novelettes 9000-10,000 
Michael Tilden, Mng. Ed.; Everett H. Ortner, Ed. ic, Acc. 

Frontier Stories (Fiction House), 130 W. 42nd St., et Yors 
18. (Q-20) Western historical sho:t stories 2500-9500; velettes 
articles of covered-wagon days. Jack O'Sullivan. 
c up cc 

Giant Western Magazine (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Western stories 1000-50,000. Well written cleverly 
pom narratives of the Old West. Samuel Mines. Good rates, 


AGtasked Rider Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-20) Uses a 25,000-word lead novel featuring the 
Masked Rider, written by assignment; an 8000-word novelette. 
several short stories not over 6000. Emphasis on character and 
human interest. David X. Manners. ic up, Acc. 

Max Brand’s Western (New Publications), 205 E. 42nd St. 
New York 17. (Bi-M-25) Adult, well-written stories of the old 
Frontier with emphasis =. characterization. Shorts 1000 :o 
4000; novelettes 8000 to 12 Harry Widmer, Ed. ic up, Ac. 

New Western (Popular), OOS E. 42nd St., New York 17. (Bi- 
M-25) Colorful Western action stories; shorts to 5000; novels 
and novelettes 8000-10,000. Michael Tilden, Mng. Ed.; Everett 
H. Ortner, Ed. lc up, Ace. 

Northwest (Fiction House), 130 W. 42nd St., New York 18. 
(Q-20) Fast moving, action adventure stories of the Northwest. 
Alaska, Yukon, Canada, the Arctic, embracing these sibjects: 
timber, fur trapping, gold. silver mining: fishing, whaline’ 

olice Romantic interest helpful to novels 
and 3000-25,000. Jack O'Sullivan. lic up, Acc. 
Popular Western (Thrilling), 10 E 40th St., New York 16 
Magazine rights to —_——_ novels; short stories 


up, 
Range Riders Western (Thrilling), 10 40th St., New Yors 
16. (Bi-M-20) Book-length novels on assignment: short _— 
1000-6000; novelettes 7500-10,000. Morris O. Jones. Ic, 

Real Western Stories (Columbia Publications, Inc. -Deuble ‘Ac- 
tion Group), 241 Church St., New York. (Bi-M-25) Same re- 
quirements as Famous Western. 

Rio Kid Western, The (Thrilling). lu a. - 40th St., New York 
16. (Bi-M-20) Book-length novel on assignment. Pioneer and 
frontier short stories 1000-5000. James Hendryx, Jr. 1c, Acc. 

Roundup (Popular), 205 E. 42nd St., New York 17. (Bi-M-25) 
Novelettes to 10,000; shorts. Period ‘stories stressing masculine 
action, adult slant. Mary Gnaedinger. lc up, Acc. 

Star Western Magazine (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) Dramatic. emotional, colorful stories of the O'd 
West, heavy girl interest, to 10,000. Michael Tilden, Mng. Ed.; 
Everett H. Ortner, Ed. le up, Acc. 

10 Story Western (Recreational), 205 E. 42nd St., New York 17. 
(Bi-M-25) Dramatic human-interest Western short stories up 
to 4000; novelettes 9000-11,000. Harry Widmer. Ic up, Acc. 

Texas Rangers (Thrilling), 10 E. 40th St., New York 16. 
(M-15) Fast-moving, action-packed short stories, 1000-5000. 
Book-length novels by arrangement. Samuel Mines. Ic up, Acc. 
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Thrilling Ranch Stories (Thrilling), 10 E. 40th St., New Yorr 
16. (Bi-M-25) Action Western short stories to 6000; novelettes, 
20,000; masculine, girl interest. Fanny Ells- 

rt lc up, 

Thrilling Westen (Thrilling), 10 E. 40th St., New York 16. 
‘Bi-M-25) Action-packed thrilling Western short stories, 1000- 
=. Slight girl interest permissib:-. 

orris O. Joni 

Triple Western (Thrihting), ‘10 E. 40th St., New York 16. (Bi- 
M) Western short stories to 5000; three "published novels by 
well-known Western writers. —, Pat Jr. le up for 
shorts, by arrangement for novels, 

Two Western (Fiction House), 130 ow. 42nd ~y New York 
18. New MSS. or MSS. which have appeared book form, 
40,000-50,000. Jack O'Sullivan. 

Two Western-Action Books (Fiction 130 W. 42nd 8t., 

Novels of Western action romance, 40,000- 


cc. 
. 40th St., New York 1s.  (Si-M-20) 
25,000; short stories 1000-5000; novelettes 
Morris O. Jones. ic, Acc. 
A (Columbia Publications, Inc.—Double Action 
Church St., New York. (Q-25) Same requirements 


rt Stories (Stadium), 350 Sth Ave.. 
— — 1000-6000; novels to 

le up, 
Western Short Stories (Stadium), 350 Sth Ave., — York 1. 
(Bi-M-25) Stories 1000-9000. Robert O. Erisman. Acc. 
25) Arucics 


very occasionally to 10,000; 
40-line max.; short fact items, 
fe) ; cartoons. Vigorous, honest 
authentic fiction, stressing both action and character; colorful 
Old Wes! ker round; 1860-1900 setting best. Don Ward. Shorts, 
2c up; articles, 2c; verse 50c -— fillers, $3-$10; cartoons, $25, 
Ace. First serial rights only on Stories and articles. 


SPORTS 

All-American Footbal! Magazine (Fiction House), 130 W. 42nd 
St., New York 18. (Semi-annual-20) Short stories 3000-7000; 
novelettes 10,000-16,000; novels 17,000-25,000. Prefer story with 
collegiate background; girl interest welcome in novels and novel- 
ettes. Jack O'Sullivan. ic up, 

Baseball Stories (Fiction House), 130 W. 42nd St., New York 
18. (Twice yearly-20) Short stories, 3000-7000; novele’ ttes, 8000- 
18,000. All with baseball theme. Jack O'Sullivan. 144¢ up, Acc 

Best Sports (staqgium), SoU Ave., (Bi-M-2o, 
All lengths to 20,000. Robert O. Erisman. 

Complete Sports (Stadium), 350 5th Ave., 

M -25) All lengths to 20,000. Robert O. Erisman. ic 

Exciting Baseball (Thrilling), 10 E. 40th St., New York 16. 
(Seasonal-25) James B. Hendryx, Jr. ~ oe. 

(i nriuung), E. st., New York 16. 
(Ann.-25) 20.000-word lead novel 10. 600-word novelettes; severa. 
shorts not over 6000; covering *. collegiate, 


. Ie, Acc. 

205 E. 42nd St., New York 
17. (Bi-M-25) Headline sports stories of today to 4000: novel- 
ettes to 10,000. Submit 3-4 mos. ahead of season. Harry Wid- 


mer. lc up. 
Classics (Thrilling), i E. 40th St., New York i6 
W. 42nd St., New York 


ine. 
Football Stories (Fiction House), 130 W. 42nd St., New Yor: 
18. Same as for All-American Football Magazine. 

Popular Baseball (Thrilling), 10 E. 40th St., ‘New York 16 
(Seasonal-25) James B. Hendryx, Jr. Ic, Acc. 

Yopular Football (Thrilling), 10 E. 40th St., New York 16. 
-25) lead novel; 8000-12,000; shorts 

to 6000. mes lendryx, Jr. Acc. 

Popular Sports (Thril! ing), 10 E. “oth” St., ‘New York 16. (Bi- 
M-25) 25,000-word jead novel and about baseball or toothu:! 
only; several shcrt stories not ov2r 5000; novelettes 8000-12,000. 
James B. Hendryx, Jr. le up, Acc. 

Sport (Macfadden), 205 E. 42nd St., New York 17, N. 
Personality and behind-the-scenes features, controversial yee 
of interest ¥ Ayan —. Baseball and boxing the year round. 
Other sports in season. Articles 2500-10,000 words. Payment from 
$200 ‘depending on tength Briefs for SPORTalk department $5- 
$10. Ed Fitzgerald, Acc. . 

Sports Novels (Popular), 205 E. 42nd St., New York 17. (Bi- 
M-25) Stories of headline sports, slanted directly in the sports 
field. Shorts 5000-6500; noveletts 10,000-15,000. Stories should be 
submitted three months = of season. Occasional by-lire 
fact articles by sport celebrities. Ejler Jakobsson. 

Sports Winners (Columbia), 241 Church St., : 
Fries 25) Same requirements as Super Sports. Robert W. Lowndes 


‘oc, cc. 
; Sports (Columbia Pub., Inc.), 241 Church St., New 
1 Mit of sports; adult motivation and situ- 
— 1500-5000; novelettes 7000-9000. Robert W 


‘Baseball 10 E. 40th St., New York 16. 
(Seasonal-25) James B. Hen Jr. lc, Acc. 
Tualing Football (thrilling) ‘10 E. 40th St., New York '6 
(Ann -25) Gridiron stories, woman interest allowed. Shorts 
1000-5000; novelettes 8000-10,000. James B. Hendryx, Jr. lc up, 


Ace. 

Thrilling Sports (Thrilling), 10 E. 40th St., New 
(Q-25) Three 8000-10,000-word novelettes; several shorts 
5000. All types of sports stories wanted; odd sports eee 
desirable. James B. Hendryx, Jr. 1c up, Acc. 


SUPERNATURAL—WEIRD—HORROR 

Weird Tales Rockefeller Plaza, New York 20. (Bi-M-25. 
Supernatural. bizarre, weird, short stories un ‘to 
6000; novelties to 15,000; to 30. lines. D. Mcllwraith. 
te, verse line, Pub. 

SCIENCE FICTION—FANTASY 

Amazing Stories (Ziff-Davis), 366 Madison Ave.. New Yo" 
17. (M-25) Science-fiction short stories 2000- 10,000; novels 10,000- 
30,000. Howard Browne. Ic up, Acc. 
Merritt's Fantasy Magazine. Reprint of Merritt stories 
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“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Syin- 
pathetic Revision; Creative Criticism; Sales 
Otfer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine Editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading $1.00 each for short 
stories. Covers sales offer if salable, brief crit- 
icism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 

My technical books “Writing for a Living” (cloth 
207 pages) $2.50; “How to Publish Profitably” 
(paper) $1.00; “Atomic Short Story Technique’ 
(paper) $1. 


RICHARD TOOKER 
P.O. Box 148 Phoenix, Ariz. 


WANT TO SELL 


YOUR STORIES, ARTICLES, POETRY? 


Then send TODAY for 


your FREE copy of 


“TEN STEPS 
TO WRITING SUCCESS” 


WILL A. HERWELL 
7016 Euclid Ave. Cleveland 3, Ohio 


NEED WE SAY MORE? 


A chent writes:* "You ore the first agent—who 
ever did anything constructive for me Al! others 
went off on a tangent with beautiful theories, none 
of which were practical.” *(mame on request) 
Novels — Short Stories — Articles — Plays 
Write for and read by 
oadway produc 
ANALYSIS — CRITICISM — 
EPRESENTATION 
Reading fees: $400 up to 5000 words; over 5000 
and ag to 10,000, 75¢ per thousand; 10,000 to 
40,000, $10.00, full length novels & Plays, $15.00. 
Manuscripts typed, per page. etuin posia 
with each ms. please. Send for FREE BOOKLET. 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N Y 
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LAND EDITORS’ CHECKS 


Be guided by an ADAMS CHART 

As a mariner needs a compass, or a pilot a preci- 
sion instrument, so a writer needs a chart based on 
FUNCTIONAL TECHNIQUE. 

You wouldn’t think of baking a cake without a 
mold to give structure and form to it. You wouldn't 
think of cutting out a dress without a pattern. A 
carpenter uses a blue print to build a house. How 
much more necessary it is that you have a CHART 
which forms an adequate mold, pattern, or blueprint 
into which you cast your effort at story construction. 

Were you to break down published stories into 
their component elements, you would find that each 
story had been cast into a segmented mold and that 
every ingredient was present. 

Definitely, an ADAMS CHART maps out the way 
intu the minute intricacies of story structure. Each 
step is detailed for you. The CHART may be used 
for any story of purpose you wish to write, be it 
action story or character story 
WRITING THIS WAY BECOMES A PLEASURE 

WITH AN INCOME 
A post card will bring you full information. 


480 Blair Ave., St. Paul 3, Minnesota 


TURN YOUR IDEAS INTO DOLLARS! 
WRITE FOR THE NON-FICTION MARKET! 
The demand for good non-fiction exceeds the supply. 
Ronald J. Cooke’s new, up-to-the-minute Ten-Lesson 
ourse in Non-Fiction Writing takes you through the 
‘arious phases of this profitable field — fillers and 
ws items, trade journals, general feature writing, and 
‘camera journalism. Learn how to “write to sell.’ Send 
ioday for free information. 
J. C. SLOAN, Publisher's 
-O. Box 1008, Dept. A lendale, Calif. 


REMEMBER THE NAME 
MILDRED I, REID 


“Cass. Por plots and poetry. 


MY EN BOOKS 
: HERE’S HOW! (Basic $1.00 
: HELP YO VES! (Formul 


ITERS: LET’S (Plots for —— 
: MAKE IT SELL! (Advance Technique)....... 2.060 
: TRY SHORT SHORTS (8 types explained). 
: LEARN TO EARN! (New approach to writing) ?.:0 
THE DEVIL'S HANDMAIDENS (My historical novel). 3.59 
features, including those for woman's page. 500-1500; 
teach by mail. 
o In 
‘Northbrook, Ilinois 


MILDRED i "REID 


who are interested in cashing checks of $1 to 
S190, qcmered every day. The easiest way to 
ite for pay. No previous e ence necessary. 
Bond DETAIL! . No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Bida., Colorade Springs, Colo. 


Asti Fiction (S & 5S), 
York 17. (M-25) Science short stories 
10-20,000; serials 30-100,000. 
ments; John W. 


Avon 
(Bi-M) Fantastic, weird, science-fiction stories. 
thology series; no market for original —e™ ene A. 


Second serial rights only; payment by ent. 
Avon Science-Fiction Reader “Madison New 
York 22. (Bi-M) Science-fiction 


rep: 
series; no market for original mss. Donald A. *Wollheim. Sec- 


my; 

tastic Mysteries (Field-Popular), 205 KE. 42nd 8t., 
New York 17. (Bi-M-25) Weird, science fiction. fantastic, 
fantastic-adventure short stories, 3000-10,000; novelettes ag 
20,000; verse. Michael Tilden, _Mng. “pa Mary Gnaedcinger, 


304 E. 
up 


lc, Acc. (Will new 
Fantastic Adventures (Ziff-Davis), 366 Madison Ave., New York 
17. (M-25) Pseudo-scientific short 2000-10,000, tiovels to 
cartoons. Definite air of fantasy, not straig1‘. science. 


Howard Browne. ic up, Acc. 


“My wife and three children and my landlord to whom 
| owe two months’ rent liked it.” 


Fantastic Story agg d (Thrilling), 10 E. 40th St., New 
York 16. (Q) Chiefly reprint, but small market for 

fantasy fiction up to 10,000. Samuel Mines. ic, Acc 

Fantasy and Science Fiction (Spivak), 570 Lexington Ave.. 
New York 22 ve ag Science-fiction and fantasy, 1v00-12,000. 
About 40% reprint. Send MSS to editorial address, 2643 Dana 
St.. Berkeley 4, Calif. Anthony Boucher 


and J. Francis Mc- 


ri 4 ut 
science fiction and poems. Garret Ford. (Out 
market rarily. 

ture (Cu.umbia Pub'ications, Inc.), 241 Church St., New 
York 13. Smence fiction stories of all types. excluding fantasy. 
Wovelettes 8000-12,000; stories to 5000. Robert Lowndes. 1-1 


xy, 505 E. 14th New York 3-part serials, 
a 7500-15, stories to jonal 1 interes* 
to 3500, exclusively science-fiction slant. H. L. Gold. 

3c $100 minimum. 


Acc. 
1426 Fowler Ave., Evanston, Ill. (Bi-M-35) (Edi- 
torial address for mss.: P.O. Box 230, Evanston, Ill.) Science- 
fiction, fantasy, and off- — ae in those categories, 2000- 
30,000. Stories need human rest—now, in the past : 
reader 


understand and 


lence 
fiction. All to 18,000. 


Up t Acc 
Other Worlds (Clark Pub. “1144 Ashland Ave., Evanston 
Ill. (8-times-yr-35) All types science-fiction and fantasy stories, 


3000-45.000. Raymond A. Palmer. ic-3c, Acc. 
Planet Stories (Fiction House), 130 W. 42nd St., New York 
18. (Bi-M-20) Imaginative short stories, novelettes, of future 


worlds, 4000-15,000. Good adventure feel. Must contain good 

tary or futuristic atmosphere. Jack O’Sullivan. 1c up, Acc. 
Science Fiction Quarterly Publications, Iinc.), 24) 

St., New York 13. (@-25) Sam needs as Future. '2-Ic, 
A 


ng Stories (Thrilling), 10 E. 40th St., New York 16 
(M-25) Book-length —* fiction novels, short stories. 


Thrilling), New York 
16. (Bi-M-25) ing 


oe Complete a ure Books, 130 W. 42nd St., New 
York 18. science-fiction novels and short novels. 
Katharine le, Acc. 


WESTERN LOVE FICTION 


40th St., New York 

15,000; man’ or woman 
lc up, Acc 

. Bt., New 

5000-6000; 


Golden West Romances (Thrilling) 
16. Western action 
viewpoint. 


and 
Fanny Ellsworth. 


(inruung), yore 


vel 
Woman's viewpoint pref Harry Widmer. lc up, Acc. 


AUTHOR & JOURNALIST 


| 45th St., New 
8000, novelettes 
Fecent science develop- 
3c up, Acc. 
York 27. 
eprint an- 
Wollheim 
HEH 
fa 
SARA 
? 
\ 
a i \ / | 
ML ALIS rt JPA AC RW — 
j 
. Comas. 2c up, first serial rights only; reprints, $50 up; Acc. 
q ‘ Fantasy Book (Fantasy Pub. Co.), 8318-20 Avaion jivd.. Los 
coaching By 
i—WRITERS 
a 
EP ; sympathize with. William L. Hamling. 1-3c, Acc. 
ct th Ave., New York 1. 
. Robert O. Erisman 
: 
| Want to Contact | 
| 
(Bi-M-15) Western love sho . 
8000; novels 18,000-20,000; 4-part serials to 45,000; weil-authen- § 
ticated fact material to 2500. Fanny Ellsworth. ic up, Acc. | 
| Rangeland Love Stories (New Pubs.), 205 E. 42nd a ew 
26 


Range!and Romances (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Emotional love short stories, Old West, woman's 
viewpoint; shorts 2000-4000; novelettes 8000-10,000. Harry Wid- 
mer. ic, Acc. 


estern Romances (Columbia Pub., Church 
St., New York 23. (Q-25) Love stories of the oud Wrest with | ac- 
tion element background. Stress color and 


Short’ stories 10 8000; novelettes 8000 to 12,000. Marie H. Park. 


Western Rodeo Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Western action stories, cowboy vi int 
girl-interest yarns with rodeo background, 1000-10,000. 
Ellsworth. 1c up, Acc. 


ROMANTIC LOVE 


All-Story Love Magazine (Recreational), 205 E. 42nd St. 
York 17. (Bi-M-25) Publishes one strong, dramatic no Hi 
which must be motivated by love, but can combine elements of 
mystery and adventure with the love story. Short stories, 3000- 
. Some verse. Short stories in special demand. Louise 
Hauser. lc, 
Exciting Love Ce. 10 E. 46th St., a York 16. (Q 
25) Lead novel, 25,000; short stories 1000-6000. Alex Samaiman. 


Fifteen Love Stories (Popular), 205 E. 42nd St., New York 
17. (Bi-M-25) x. love stories. Novelettes up to 10,000; 
shorts 3500 to 5000. gy Graves. Ic min., Acc. 

Gay Love Stories (Golussbis Publications, Inc.—Double Action 
Group), 241 Church 8t., New York 13. (Bi-M -20) Third person 
love short stories. Marie A. Park. isc, A 


Love Stories (Columbia Publications, Ine —Double Action 
Group), 241 Chu » New York % 
— ie A. Park. ‘Ace. 
ular E. 42nd St., New York 17. 


ine ( 
dramatic’ love stories, 3000-7000; novel- 
ettes 10,000; little verse. Louise Hauser. ic up. Acc. 

Love Novels Magazine (Popular), 205 E. 42nd St., New _— Pha 
(Bie) Romantic love stories; shorts up to 5000; 
Michael Tilden, Mng. Ed.; Mary 

i cc. 

Love, Short Stories (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Romantic fiction 3000-10,000; some verse. Louise 


lc min., Acc 
Love (Popular), 205 E. 42nd St., New York 17. (Bi-M- 
25). “Realistic love stories, shorts 4500-5000; novelettes 7-10,000. 
raves. lc up, Acc. 
jar Love (Thrilling), 10 E. 40th St., New York 16. (Q-25) 
Booteiengti girl angle love novels; will look at detailed — 
Around 25,000; shorts 1000-6000. Alex Samalman. ic up, 


Romantic stories with emphasis on character; occasionally first 
ee 3500-6000; novelettes 10,000; 24-line verse. Peggy Graves. 


Acc. 
‘Thrilling Love Mugazine (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-20) Love short stories 1000-6000; novelettes 8000- 
am ,000; novels 15,000; girl's viewpoint. Alex Samalman. lc up. 


Today's Love Stories (Columbia Pubs., Inc.), 241 Church St., 
New York 13. (Bi-M-20) Short stories with strong love interest 
gy verse with love theme, 4-12 lines. Marie A. Park. 

cc. 


TRUE CONFESSION 


Actual Romances (Magazine Management Co.), 350 Ave., 
1. (Q-25) First-person stories. Dan Merrin. 
repo’ 


535 5th Ave., New York 17. Reprin- 
from Real and Romance. 

Confess "sleaeeiee’ Management Co.), 350 Sth Ave, N 
york 1. (Q-25) First-person stories. Dan Merrin. (No late re- 


Intimate Romances (Romance Pub. Co.), 295 Madison Ave., 
New York 17. (M-15) First-person stories of serious love co:i- 
flict or problem situations with realistic, everyday characters 
5000-8000; novels, 10,000-15,000. Florence J. Schetty. 3c up, Acc. 
(Report in 4 — 

Life Romances (Magazine Management Co.), 350 5th Ave. 
— York 1. (@-15) First-person stories. Bessie Little. (No 
ate report 

Modern Romances (Dell), 261 5th Ave., New York 16. (M-15) 
First-person real-life stories 5000-8000; novelettes 9000-12,000; 
book lengths 15,000-20,000; contests for cash Also, 
short articles, , 425-2000, dealing with parenthood, young mothers 
with small health and beauty 
problems. — carry by-lines. Hazel L. 4c, Acc. 

My Romance (Magazine Management Co.), 350 Sth Ave., New 
york, 1 (Q-15) First-person stories. Dan Merrin. (No late re- 


Romances (Ideal), = Ave.. New York 17. 
(M-15) First-person romances, heroes and heroines, with 
strong emotional josically. “worked. out, 1500-5000. Mrs. 


May C. Kelley. Acc 

Real mances (Hillman). ‘535 5th Ave., New York 17. ‘M-15) 
First-person short stories to 6500; novelettes 10-15,000; articles 
500-1000; fillers. Written from viewpoint of both men and 


ary Rollins. 
Real Story (Hillman), Sth Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes 10-15,000; articles 
500-1000; fillers. a from viewpoint of both men and 


women. Rollins. Acc. 
Revealii ing Komaness’ ian Mags.), 23 W. 47th St., New York 19. 
—- Young first-person stories of courtship and marri with 
reader identification. Stories must be up-to-date, deal 

with problems that hit home and reflect modern-day living, 
2500-6000; hag wig 10,000; articles and fillers, 300-1000; ro- 
mantic verse to 20 lines. Rose Wyn. 3c up, verse 50c line, Acc. 

Secrets (Ace Mags.), 23 W. 47th St., New York 19. (M-15) 
Dramatic first-person stories of courtship and marriage with em- 
phasis on realism and emotional tone. Shorts 2500-6000, novel- 
ettes 10,000; articles on marriage, — personality to 1000; 
romantic verse to 20 lines. Rose yn. 3c up, verse 50c line. 
Immediate payment and decisions. 

Tan Confessions, 1820 8. Michigan Ave., Chicago 16. — 
Confession love and romance, Negro characters, 3000-5000. 
iohnson. up, 


: NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editoria! sevision of their 
scripts. Twenty years’ editorial 
experience qualifies me to give 
expert assistance with 
stories and novels. | om helping 
other writers make scies—! can 
help YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you men- 
tion Author & Journalist. Special 
courses in Writing Short: Stories 
—Writing for the Juvenile Mag- 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT 
23-A Green street Wollaston 70, Mass. 


BOOK CONTEST ENDS OCT. 15TH 
WILDFIRE MAGAZINE is going strong! 


Monthly Prizes, Reviews, News and Markets 
Articles on Poetry and Fiction by Nationally 
Known Authors 


$2.00 Year Bi-monthly 35¢ Copy 
Subscribe today! Get in on the fun! Write 
WILDFIRE MAGAZINE 


THE STORY BOOK PRESS 
3233 McKinney Avenue Dallas, Texas 


of writers. Let these Specialized PLOT GENES fur- 
nish you with countless dramatic plots for the story 
types now in demand—Detective-Mystery, Romance, 
Short-Short Story, and Comedy. Write what the 
editors want. Get YOUR share of the editors’ 
checks. Send today for free descriptive literature. 
3... Publisher's Agent 
P. O. Box 1008, Dept. Glendale, Calif. 


YES, WE HAVE THE PLOT GENIE— 
THE MAGIC PLOT BUILDER! 
Endorsed by leading educators, used by thousands 


> 


GAG WRITERS, EMCEES. DISC 
JOCK EYS, SHOULD READ 
MAKING IT FUNNY by 
HARRY WILLIAM PYLE 
Seven thousand words of informative palover one 
hundred and eleven pointed paragraphs. Written by 
« selling gag writer. Send One Dollar for your copy. 
HARRY WILLIAM PYLE 
22A No. Angelus St. Memphis 4, Tenn. 


ARE YOU A SELLING WRITER? 
'f rot, my Cooching Plon will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00. 

MARY KAY TENNISON 
Acent & Counsellor 
2310 West Eighth St., Los Angeles 5, Calif. 


TYPING 
THE COPY CAT 


tiectric Typewriter 25 yoars experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor corrections in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage, 


p 
Stenographic Service 
Bertha Treben Comstock Jerome, Idaho 
P. ©. Box 1166 
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REVISING $1. 


WORD-BY-WORD 


On Your Script 
JUST LIKE COLLABORATION 
For Fast “Same Day” Revising, 
Air-Mail Manuscripts to Rewrite Desk 2B 
OR SEND FOR SAMPLES OF 
STORIES REVISED AND PUBLISHED 


RALPH NATHAN 
(Since 1932) 


814 44th Avenue San Francisco 21, California 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for iots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how’ but a SHOW HOW course. 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P.O. Box 104 Laceyville, Penna. 


POETS: Send self-addressed stamped enve- 
lope for PRIZE PROGRAM. Quar- 
terly prizes $25; Poetry Book Contest, etc. You 
will receive also description of HELP YOURSELF 
HANDBOOKS ($1 each) containing 799 PLACES 
TO SEND POEMS 

KALEIDOGRAPH, A National Magezine of Poetry 
(Pubiished monthly since May, 1929. 25c¢ a copy 


$2 a year) 
624 N. Vernon Avec. Dallas 11, Texas 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles 
on how to write salable filler material. Pub- 
lished quarterly. Send 50c¢ for sample copy. 
A. D. FREESE & SONS 
Box A, Upland, Ind. 


4 


AM 


MANUSCRIPTS NEEDED 
A New Publication needs materia! of >» 
types. Send at once for intormatior 
The Rejection Slip 


1725 Topanga Blvd. Topanga, Calif. 


“NEW YORK WRITERS GUILD 

For Published Writers Everywhere 
Dues, $2 a year. rh 

Director GEORGIA C. NICHOLAS =; 


210 E. 22nd St. 
ORegon 7-3430 


New York 10, N. Y. 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
Ried eo tohelp ‘lonely, refined, marriageable men andwomen 

tib le friends. Di t, confidential service . . . 
Est. 1922...Sealed particu- 
FREE. EVAN MOORE. Box 988, Jacksonville, Florida 


Trve Confession (Fawcett), 67 W. 44th St., New York 18 
(M-15) First-person stories reflecting life today, and based on 
probiems of young love, romance, marriage, 3000 to 6000 
novelettes to 10,000; by-lined, autobiographical! stories, 2000- 
~and first-person fact articles on problems of 
living. Inspirational, —— — fillers; poetry to 16 lines. Walter 
R. Schmidt. Good 

True Experience (Macfadden), 205 E. 42nd St., New York 17. 
(M-15) First-person true stories of emotional experiences in 
the lives of women. By-line of principal women. Can use full 
reports or finished stories. F. Gould. Payment to by-liner, 
$25-$50; to reporter, $50-$100; to writer, $50-$300 rd: 
editorial impact and length of story. Can also use stories without 
by-lines, 2000-6000 words, Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., New York 17. 
(M-15) First-person stories. Brief stories, 1500 words, $100, 
3,500 words, $175; 5000-6000 words, $250; 12,000-14,000 words, $450. 
Sylvia Harary, Acc. (Watch issues for possible changes.) 

Tr.e Romance (Macfadden), 205 E. 42nd St., New York 17. 
(M-15) First-person short stories 5000-6000; novelettes 10,000; 
short shorts 3,000. Nina Dorrance. Short stories $275; nove'ettes 

50; short shorts 175, Acc. (Watch issues for possible changes.) 

Tre Stery (Macfadden), 205 E. 42nd St., New York 17. (M-20) 
First-person short stories to 7000; nove'ettes 9000; book-lengths 
11,000; 2-part serials 7000-10,000; Nina Dorrance. Surprise-ending 
short-shorts $100; short s tories $250-$300; novelettes $400; 
double-lengths $500; serials $425 per installment, b 


TRUE DETECTIVE 
All Trne Fact Crime Cases, 114 E. 32nd St.. New York 16 
See Police Det for t Ruth Beck. 


‘I'rue Fact, 114 New xXOrk io. Contessiou 
type material and great fact detective stories. Ruth Beck 
Rates by arrangement, Acc. 

Complete Detective Cases (Postal! Publications. Inc.), 350 ii: 
Ave.. New York 1. (Q) Fact me ith 

mystery and good detective work, 1500-5000. Official bv- 
lines preferred. Robert E. Levee. 2c up; photos, $3. Acc. 

¢ Detective (Hillman), 535 5th Ave., New York 17. (M) 
Pact detective stories. current, human emotion, 5000: pictures 
dealing with crime. Hugh Layne. 2'2c up; Fae $5. Acc. 

Daring Detective (Fawcett), 67 W. 44th St.. 

(Bi-M-25) Fact detective stories 5000-6500; short pieces or 
crime 300-1000. Joseph Piazza. Stories, 3c up; shorts 5c 
Ace; photos $5 each, Pub. 

Fames Police Cases, 105 E. 35th St.. New York (Bi-M-25: 
Fact detective stories and pictures. Everett Meyers. $100 a 
story, 4000 word limit; Pub. 

trent Pace Detective (Dell), 261 Sth Ave., New York 16 
(M-15) True stories of detective investigations, preferably mn 
der official by-lines: strong mystery eiement necessary, 

ames Stewart-Gordon. 3c to 4c; photos Acc 

Greatest Detective Cases, 2382 Duncas St., West, “Toronto 9, 
Ont., Canada. (M) Chiefly Canadian cases, averaging 4000, with 
photos; fillers without photos. O. Ryan. 1'%c, Acc. 

Neadquarters Detective (Hillman), 535 Sth Ave., New York 
!7. Tilustrated current crime stories, 5000. Hugh Layne. 2!.« 
up. photos $5. Ace 

Inside Detective (Dell), 261 Sth Ave., New York 16. (M-15: 
True stories of crime investigations under official by-line 
if possible '1000- 5000, stressing mystery, — work. James 
Stewart-Gordon, 3c to 4c: photos $5. A 

Line-Up, 114 E. 32nd St., New York 16. “Same requirement+ 
as Police Detective. Rates by arrangement. 

National Detective Cases (Postal Publications, Inc.) 350 5th 
Ave., New York. Requirements, see Complete Detective Cases. 
Official Detective, 400 N. Broad St., Philadelphia “we 
(M-25) True detective crime-detection stories 5000-7000; pho- 
fos. H. A. Keller. 2%4c, Acc. 

Totice Detective, 114 E. 32nd St., New York 16. Curren! 
true crime stories to 5500, with photos of people, bot 
criminals and detectives, involved. Ruth Beck. Rates by a:- 
rangement, Acc. 

Real Detective (Hillman), 535 5th Ave., New York 17. True 
illustrated crime stories official by- lines preferred but 
not imperative. Hugh Layn up: photos cc. 

Smash Detective Crime, tid, E. 32nd St., New York 16. Crime 
stories of special violence; confession-type stories and exposes. 
Foreign stories O.K., provided they have all the other elements. 
Ruth Beck. Rates by arrangement. 

Special Detective, 114 E. 32nd St., New York 16. Same re 
quirements as True Crime. 

Startling Detective (Fawcett), 67 W. 44th St.. New York 24 
(Bi-M-25) Factual crime material, current or older 4000-600" 
shorts 1000. Hamilton Peck. 3c up; shorts 5c, Acc.; photos $5 

nu 


True Crime, 114 E. 32nd St., New York 16. (M) Current or 
classic crime cases; by-lined editorials by a name crime-fighter 
or detective (special rates); series articles te 3000 on crime 
subjects: personality pieces, or profiles on famous detectives 
and iaw-men; instructive crime detection articies: phoio fea 
tures, fillers, crime puzzles, games, etc. Ruth Beck. Rates by 
arrangement, Acc. 

Tre Crime Cases, 2382 Dundas St.. W.. ‘foronto 9 Ont 
Canada. Actual crime stories, Canadian locales, recent date, 
with photos, 3000-4500; fillers without photos. ©. Ryan. 14gc. 

Trse Crime Detective, 570 Lexington Ave., New York 22. 
True-crime pieces, 2500-7500, no emphasis on gore or sensa- 
tionalism; some reprint material used. Edward D. Radin. 2c 
up, Acc.; reprints at lower rate. 

True Detective (Macfadden), ‘205 E. 42nd St., New York 17. 
(M-25) Suspenseful true detective, crime stories with actual 
photos, with or without official by-line, 3000-5000 full length 
features. Detective, crime shorts and fillers 100-1500. R. F. Buse. 
From 4c, depending on length; photos $4-$6, Acc. 

True Police Cases (Fawcett), 67 W. 44th St., New York 18. 
(Bi-M-25) Detective stories to 8000; fillers 500-1500; cartoons 
Sam Schneider. Stories 3c up; fillers 5c, Acc. 

Uncensored Detective (Hillman), 535 5th Ave., New York 17 
(M) First-person stories by persons involved in curren: 
crimes, 5000, particularly convicted women criminals. Query 
Hugh Layne, 2'2c and up, photos $5, Acc. 

Women in Crime, 114 E. 32nd St., New York 16. Crime 
detective stories involving female criminals. Stories involving 
models (Hollywood or theatrical backgrounds) are naturals. 
Good pictures. Confession-type stories and exposes. Ruth Beck. 
Rates by arrangement, Acc. 
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Do You Need Talent? 


[Continued from Page 9] 


at its very best—and it matched strides with the 
Idea books. 

On the stage, Tennessee Williams and Christo- 
pher Fry and Carson McCullers, all had recent 
long runs, and this is the most commercial of 
mediums. 

My answer is, yes, it can still happen. In a 
recent article, in fact, I speculated on the mean- 
ing of the Henry Green success. Here is an avant- 
garde writer, with what would seem the most 
difficult style for readers accustomed to the aver- 


THE POET’S PEN 
By JANE H. MERCHANT 


Inert, the implement awaits 
The brief impulsive power, 
Imperative, that integrates 
The incoherent hour. 


The instant, swift ability— 
Mortality deferred— 
Opposing to futility 

One bright, defiant word. 


age literal idea stuff, and he reached a wide audi- 
ence. Which seemed to me to fit exactly the tend- 
ency I'd long been noticing of comic magazines 
to use pulp-quality writing, of gen to use more 
and more slick-bent material, of the slicks to pub- 
lish actual literary stories. 

There, indeed, perhaps lies the hope of Talent 
surviving-—nay, finally even defeating—the Idea 
Wave. The reading public is evidently growing 
up. The Henry Green success may well, in fact, 
mark the turning point. Readers may be ripe for 
a change, for some quality in their fiction, and 
the Henry Green thing may well be significant. 
Quality fiction, in short, may be on the verge of 
becoming, for the first time, a profitable venture, 
even in the face of rising costs, for publishers. 

Editors and publishers should at least keep the 
thought in mind as they thresh about for ways 
and means of finding more readers, of beating 
costs, of whipping the television threat. Some 
few, of course, have always put belief in talent 
above all else, not only as an ideal but as a prac- 
tical measure. Some few believe that people are 
smarter than you think, and I like to count my- 
self among these. In selecting stories for the string 
of pulp magazines I have edited for the past 13 
years, | have always favored the writer who could 
do good characterizations over the man _ with 
clever plot ideas. And with the format of my 
books now becoming vocket size and thus aimed 
at a more mature taste than ever before, I will be 
looking more than ever for quality writing. 

So to the Bright Person with Sensational Ideas 
I say, make hay while the sun shines, there is big 
money to be made in fiction, go get it! 

But to the Serious Artist I say, take heart, keep 
working, hard, sincerely, honestly—your day may 
be about to dawn, but good. 


Ocroser, 1951 


FREE to 
New Writers 


If you lack confidence, let me tell you how 
many successful writers made their first sales. 
Easier than most beginners realize. Good oppor- 
tunities every day—$2, $5, $50, $100. Fiction, 
non-fiction. A friendly service, Experierce un- 


necessary. Write for FREE DETAILS. 


VERN LOUGHRAN 
102-C Earl Building Boulder, Colorado 


POETRY BOOKS $169.50 
NOVELS, RELIGIOUS, MISC. 


Have your books PUBLISHED, not just printed. 
Pay 1/3 down and we start selling. 500 
books sold at retail pays for printing !.000. 
Reviews, newspaper stories, Addressographed 
lists. 
THE STORY BOOK PRESS 
1435 Second (Box 7624) Dallas, Tex. 


PROMPT TYPING SERVICE 


Novels, Stories, Books. Plays, Radio, Pocms 
EDiTORS «mppreciate and BUY readily manuscripts .© 
correct style. with flawiess spelling, punctuation and 
¢rammar. 

Excellent 20 Ib. bond. Tarbun copy. 
Reenforced envelopes and cartons used in shipping 
NOVELS beautsiully tailored to present the most inviting 


appearance 
MARIE ADAMS 


St. Paul 3, Minnesota 


ade per 1000 words. 


180 Blalr Avenue 


A Message 
to the World 


Wanted —+ a sponsor to portray the soul-stirring 
musical drama: ‘The Storm at Sea.’’ Hear the ~ 
gifted officers as they embark on a mission of 
peace, good-will among men. See and hear them in™ 
the calm and in the raging storm as they talk to™ 
God when all seemed lost. Marvel at His manifesta- © 
tion that followed—and the course they pledged to ~ 
go for world good—-the missing link to peace, pros- ~~ 
perity and a better understanding throughout the = 
world. See the historical scenes, in this, the greatest 7 
labor play ever written by one who lived it—a thrill- 
ing drama on land and sea that teaches govern- 
ments. Conceived through over three score years of 
toil, it may deter another world catastrophe. Manu- 
script on review. 


FREDERICK P. TIMPANY 
928 So. 49th St., Philadelphia 43, Pennsylvania 


IF YOU MOVE... 


Notify AUTHOR & JOURNALIST promptly of your 
new address. Give your old address as well. Let us 
know as soon as possible, for we’re sure you don’t 
want to miss a single sparkling issue of the maga- 
zine. Address 
AUTHOR & JOURNALIST 
Boulder, Colorado 
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By Casey of Texas 


Editor's note: This glossary is one of a series 
dealing with the special vocabularies of various 
occupations. If there is a specific field in whici: 
an authentic glossary would help you in your 
writing, let Author & Journalist know. 


BicyciinG. Scratching a pitching horse with first 
one foot and then the other. 

BLOWING THE sTIRRUP. Losing a stirrup, thereby 
becoming disqualified. 

BroomraiL. A wild mare, or any horse not com- 
ing up to standard qualifications. 

Bronco-BUSTER. A cowboy who makes a_proles- 
sion of taming wild horses. 

Buckaroo. A cowboy, usually a young one. 

BUCKING, BUCK-JUMPING, PITCHING. Methods used 
by wild horses in attempting to rid themselves 
of their riders. 

BuLtpoccinc. Wrestling a steer. Throwing a 
steer by the horns. 

CANTLE BOARDING. A rider scratching the back of 
the cantle. 

Cavy. The horses used by riders on a roundup. 

aps. Heavy leather leggings worn by cowboys 
‘as protection from cold, rain, and thorns. 

GHuck wacon. Covered wagon used in roundups 

‘and on long trail drives to carry food and 

* medical supplies for the roundup crew. 

JOMMUNITY Loop. An unusually large loop thrown 

an expert roper. 

A term 

bucking. 

out. To get an animal out of the erd. 

Oc FALL. Throwing a steer with his feet under 
im. (The throw is not “legal” unless the 

steer is on his side with all four feet out.) 

EATING GRAVEL. Receiving a hard fall from a buck- 

‘ing bronc or steer. 

FOUR FOOTING. Roping an animal by the feet in 

‘order to keep from being thrown. 

RABBIN’ THE APPLE. Grabbing the saddle horn 

‘in order to keep from being thrown. 

AzER. Assistant to the bulldogger—he takes the 

*bulldogger’s horse after the bulldogger has 

“jumped to the steer. 

H ROLLER. A horse that jumps as well as bucks. 

(OBBLED STIRRUPS. Stirrups that are tied under 

the horse’s belly. 


applied contemptuously to 


Rodeo Lingo for Writers 


HOLLIHANGING. Dropping on a steer’s head and 
throwing him bodily without wrestling him 
down. 

Honpa. The metal, bone, or rope ring through 
which the lasso slides to form a casting loop. 

Loccerinc. Holding on to saddle horn. 

Line RIDER. One who patrols outlying sections of 
the range to turn back strays. 

Jucneab. Foolish, undependable horse. 

MAIL ORDER CowBoy. A tenderfoot in expensive 
cowboy regalia, without any range experience. 

MONTGOMERY WARD WOMAN. Homely woman — 
one presumably “sent west on approval.” 

MAN-KILLER. A horse, even though it can be rid- 

den, which never fails to strike at mounted or 

unmounted men if given opportunity. 


NosE BAG. A canvas bag which is strapped to the 
horse’s head at feeding time. 


Prccinc. When a bulldogger sticks steer’s horn 
into ground. 


PEELING. Riding an unusually rough horse. 
PET MAKERS. Spurs. 
PILL ROLLER. Physician. 


‘PoTHooKs. Spurs. 


PULLING LEATHER. Grasping the saddle while rid- 
ing a wild horse. 

RIDING THE sHows. “Making” all the nearby ro- 
deos and competing for prize money. 

Ripinc stick. Riding without either locked spurs 
or tied stirrups. 

SCREWING DowN. Sinking spurs into the cinch 
while riding a bronc, and failing to scratch. 
Soucan. Part of a cowboy’s bedding equipment, 

something similar to a blanket. 

Spave. A Spanish bridle bit. 

SUN-FISHER. A bronc that in bucking twists its 
body while in the air so that sunlight hits its 
belly. 

SWALLOWING His TAIL. This is when a bronc does 
genuine bucking and no foolin’. 

Tyinc. Throwing and tying a steer. 

TicHt LEGGING. When a rider clamps his legs 
against a bronc and fails to “scratch.” 

WALKING BEAMING. Seesaw motion of bucking 
horse when it comes down on all four feet. 

WATERHOLE. A place where liquid refreshments 
may be had—usually a “sody-pop” stand. 

WRANGLING. Rounding up, saddling, and riding 

range horses. 


struction only $10.00. 


ROBERT OBERFIRST, Literary Agent 


ROBERT OBERFIRST Offers Persona! Training In Writing The Short-Short 


WRITERS: By special request am offering a low-priced training period in writing short-shorts from idea to 
completed story. No printed lessons or stereotyped instruction. The training is entirely personal, suited to 
each individual writer, and covers a period of 3 months.* 
SHORT STORY, and book, SHORT SHORT STORIES, sent free ‘o each accepted student. *3 months’ in- 


AUTHOR: TECHNIQUE SELLS THE SHORT SHORT, $2; SHORT SHORT STORIES, $2; 
CO-AUTHOR: WRITING THE SHORT SHORT STORY, $2.50. 


My famous booklet, WRITING THE SHORT 


P. O. Box 539, Ocean City, New Jersey 
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d irst receding Pubiication. Ad- 
to ADEAS, JOURNALIST, 


BOOKS, MAGAZINES, NEWSPAPERS 
WRITERS, COMPOSERS: Your name on a penny card brings 
lene Ki Point 


uhimoen, 184 South Drive, 
Avon Lake, Oh 
o— 
OLD NEWSPAPERS bock years and more; fine articles 
for rewrite. 100 assorted $2.50. Pitzer, N. Y. 
THE PLOT BOOK. Make your own. Create original plots 
from blished rizi Makes 
writing sim easier. Folio shows A 50c. 
Writecraft Gurnee 2, Ill. 
—o— 
Send 


AUTHOR'S EDITIONS under a reasonable plan. 


HOW TO BUILD UP A STORY—helptul, detailed, instruc- 
tive 6000-word treatise for beginning writers tells 
by-step ae Fifty cents postpaid. Osborne, 23 

Green, Wollaston, Mass. 


STUDENTS AND WRITERS: Get | this book and discover the 
miracle Technique that trains you quickly to create “se 
ine! othe easily and prolifically not only for stories but 
for all art fields: hg A $1.50. Brenan, Box 5, Red Hook 
Station, Brooklyn, N. Y. 


—o— 

SEND $1 FOR CLASSIC of writing counsel: Henry Justin 

Smith‘s “It’s The Written.” In the same book- 

let, Mr. Smith's ing Versus Everything Else” and 

“Genius On Newspaper Row.” Send check or <a order 

West 
ind avenue, Chicago, 25, Illinois. 


THE JOY BEARER. Religious m magazine. Sample 20c. 
one year. Florence monthly Poynette 1, Wiscon- 


“TEN STEPS TO WRITING SUCCESS” reveols HOW you can 
write stories, poems, articles for . 
FREE. Will Herwell, role — Cleveland 3, Ohio. 


MASTER PLOT CHART pres an unlimited number of 

original, salable outli postpaid. Money back 
. Free! in Short Story Writing” 
and “Plotting and Slanting Your Stories.” H. N. Crosby, 
Box 517, Miomi (Miomi University Br.) 46, Florida. 


PERSONALS 


SOMEONE TO CARE—Thot universal need. Join THE 
4 CLUB. Write Chearlotte Kay, Horvard 
Ave., N , Seattle, Wash. _Pestege, please 

box 185, 


Whet does ASTROLOGY say about YOUR writing 
Send complete birthplace data to HOROSCOPE, Box 
Beach, Californio—$3.00. 


MARKETS 


CASH FOR YOUR RECIPES! Market List and How-To. 
$1.00. Grant, AS5S1, Box 24, Fremont, Mich. 

“CARTOONISTS’ WEEKLY —— LETTER” Box 187, Lo 
Habra, Calif. FREE SAM 


FILLERS AND SHORT PARAGRAPHS SELL READILY. De- 
tails and Markets 25¢. 101 Cash Markets for All Kinds 
of Poems 25c. Writers es Box 1355, Lubbock, Tex. 


SHORT QuicKty. Where to get, how to 
write, where oin or stamps. Writecroft 
Service, 601 ton “ave., Normal, Ill. 


WHERE TO SELL cartoons, articles, stories, latest informo- 
tion, CHICAGO MARKET REVIEW, Box 7501-A, 
Chicago 7. 


FREE pine “$05 Odd Successful Businesses.” Work home 
$250 week reported. Teena something odd! Pacific-150, 
Oceanside, California 


Octoser, 1951 


OPPORTUNITIES 


EARN MONEY ADDRESSING ENVELOPES! Homework! In- 
structions, 25c! Hirsch’s, Spring-Valley 2, N. Y. 


iF YOU CAN te $45.00 sim cartoons, moy 
.00 w . spare time, copying dup- 
for s. Particulars free. 
Cartoon-Ad (19), Wisconsin. 


EARN MONEY WHILE HELPING | other writers. If you would 
like to represent Author & your 


work. “AUTHOR & JOURNALI 
HOR = SOURNALIST. 


friends, we can make you 
few hours of wast. 
Boulder, 


“CASH HOMEWORK—Addressing Envelopes,” 25c! Ab 


1306 Hoe, Bronx, N. Y. 
WANT TO WRITE PROFESSIONALLY and thereby sell os 
ly as possible? Find answer my ad, this magazine, 
page 20. NATALIE res: Ghostwriter. 
YOUR AND FULL ADDRESS on 
Stam: made-to-order, only $1. 
627-4. Boker, Son Francisco, 


SERVICES 
TEACH-YOURSELF WRITING COURSES & Books, new and 
used, bargain prices. W. Heideman, Dept. A, New Ulm, 


CARTOONING CHART—Shows How To Draw 100,000 
funny faces . IMustrate your own articles. Talent un- 
Ross, 111-14 76th Ave., Forest Hills, 


MELODIES GHOSTWRITTEN your lyrics, $5.00 
sheet arrangement included. CONSTANCE CARNEY, 27 
Blinman, New London, Connecticut. 


PHOTOGRAPHS FOR WRITERS. Reasonable. 
3702 Lakewood Ave., pemensced 13. 


MY CARTOONS to your 
Mailed flat on illustration board. 
Brookside Rd.; Ohio 
SONG WRONG? with many 
will revise words or Prices 
Appraisal $1. Rebecca Welty Dunn, 315 North ‘i 
St., Arkansas. City, Kansas. 


Next Month 


in your most helpful mag 


AUTHOR & JOURNALIST 


Sold My First Novel—But Fast’ 
By Rachel Ann Fish 


Author of the popular novel, The Newel Post 


Our big, authoritative annuel market list of 
BOOK PUBLISHERS 


Dr. Alan Swallow's incomparable 
TIPS TO BEGINNERS 
(And they’re just as useful to the experienced writ 


COME, GATHER ROUND 
The chatty, friendly column by the new editor, 
Nelson Antrim Crawford 


Paul's Photos, 


If you don’t see AUTHOR & JOURNALIST regularly, 
send only $2 for a year’s subscription. 


AUTHOR & JOURNALIST 


Boulder, Colorado 
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ADEAS 
‘ADEAS offers you, the reader and writer, an opportunity, for 
a few cents, to air your wares, from one line to 50 words’ 
worth. Taboos? One: A&J asks that the lines here be in good 
taste. Literary critics and agents, typists, stationers, and those 
who offer correspondence courses have found advertising space 
in Rates here run 9c a word for the 
i 


WORLD of difference. The critic 
your manuscript can 
lounge beneath a banyan tree while 
the New York agent must hustle, 
make contacts and keep abreast of con- 


stantly changing editorial demands. 


The critic says, “Your story is good; go 
sell it.” 


FRANK Q. BRADY, the Literary Agent, 
says, “Your story is good; I'll sell it.” 


You need me — an experienced, aggressive, 
hardhitting agent to push your manuscript. 
I’m located in New York City, the heart 
of the publishing world, and am _ well 
equipped to handle your every writing 
need, Send me your script today! 


I know what publishers want and can tell 
you if your script is ready for submission 


to editors, if it contains flaws which can be 
corrected or if you are wasting your time 
even trying to place your work. 


REVISION SERVICE — It you've revised 
your book( or article or story) so often 
that you’ve lost your objectivity or you do 
not have the time to revise, I will re-build 
your script eliminating the flaws in tech- 
nique so objectionable to editors. Write 
me about your book and your particular 
problem. I'll reply promptly. 


POETS! | am at present the only major 
agent offering qualified poetry criticism, 
sales service and /or marketing suggestions. 
Rates: $1. per page (with a maximum of 
20 lines)—minimum fee per poem $3. 
Books of poetry, reading and market ap- 
praisal, $10. 


RATES FOR READING AND/OR DETAILED CONSTRUCTIVE CRITICISM OF SHORT STORIES, ARTICLES, 


$1 per 1,000 words or f 


fee per script $5. Enclose fee with each manuscript. 


Reading and Criticism fee ewan ‘velonded on sale of manuscript. MARKET APPRAISAL CHARGE FOR 


PROFESSIONALS: 10% commission on sales if you are selling regularly to national magazines or if you‘ve 
placed a book with a major company within the last two years. No reading fees but please write full 


details before sending material. 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


55 West 42nd Street, New York 18, New York 


| 
| 
LRIVIL .. | 
editor 
| 
| 
} 


